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50AqBLMB 9GO 29T3e93s 3560 Fodmfzge 3OOBOLL s 563965 LMSRO
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$1,5 360@womb-sb 2 BHMHowmomb mEs®sdog, 9993990900 9o6Lbgegads Fysmmadol
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©msmo. (GLOBAL HOTEL INVESTMENT, 2025), (STATISTA, 2025).

2026 Gerol 36OHMybmBom LsbiBImmb yermdserdo dsHMo 2,197.80 dgwdo 33
ME0H006 2034 erolomgzol 3,931.42 3G 598 MM 390BOEYdS, M3 99539
396M0m©obmzgol  7.54%-056 CAGR-ob HM©ol 30mabmBbl gymbmds (STATISTA, 2025).

AOOBIoLs s Fs130bAEMdOL AbMBEroM MEYBOBS309d0L Foge 493900900
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50A00sb  FgImLogobyg  mO0gbEBH0MGdI  FMmEIEDY 39930,  “MIol
F9LEOMEgdIL e MBOM IgEHo TBsOL M F ML LGS YOO BHoMmongdol (ADR)
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Q5bEMgdom 62%-0¢. 91939, 2025 Fgel Fgdmbogsero gHo bgerdobsfigomad bmag ey
(REVPAR) §eror6o 15%-000 0gm 350Hs6Mm@0o s 112.50 3@ o 588 omsdlb dosefjos
Q5 50 56396900l F98mbgg35803 2026 gl dmbsgrmbgerros dbmerm 330090,
1-2%-0¢0g 3969c9ds (GLOBAL HOTEL INVESTMENT, 2025) (STATISTA, 2025).
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KATSITADZE 2025).
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9mYegd0, 3OHMAbMBoOME  dmmbMgbs, 9B9JBH0Bs©  TMobobmb  LgadgbEsios,
M33030Ds305 S 0bsTOMEMO 39MLMbserobsizos INDUSTRY 4.0—-0b 30639l do.

> 53330960 &HoBdol (SMART TOURISM) 3mb3983300L 3563009690

»3330960% (,SMART") 35659906039 0@gM5E M50 5000905 OHMYMEO 3 35CI5OQTS
O®Igog  9Bdbgds  BH9dbmemyon®  3OHMAMLL s  SbbsgL  BHgdbmermyon®o,
9306M303900 5 LMEF0SEIOO oB305MHJIOL sHSE BMOTGOL. 0RO AB30MHMDYIMW0S
LgbLMOYE LobEHYIgdYBY, O s VoS FMbBsEYgdDY, 0bBMMTS300Ls S Jog3d0MOL
06m35306 sObgdbY (sgooms©, bogmgdol ob@gmbgdo, (LOT, RFID s NFC)!,
31939 9bseroBHo3M®mo K gMmdOLS S (MEBOL §s8Mmddsggdol Fgladergdermdgdby
553999690 (39dbmeEmy0® 3GMMLDY.

3mogPobs s 3sBagmol (HOJER, M., & WANGEL, J. 2015) 39gsb9300,
»333096MmBOL 5OLO 56 49BoLEBEZMYOS TbMMmE 0bEO30ISYGO Fgdbrmermyommo
900939000, 00 9gx3wydbgds Lbgsolbgs  F9gdbmErmaool MMHPOIMN35300MGOL,
LObJOHMBODsEFOSLS s 3MMOEOBOMYdIME  A5TMYgbadIl.  BHMOOBIOL  JMbEH9JLE o,
»3330960% LfmMgo 98 oo 3m3d0bsgool s@bsfgMs© 4950m0ygbgds. 50bodbryemo
0bEOLAO0S  3oME0ddbgds  0bAIwIIAMIWN®, JugwYO ©>  OFOGIWOBIdY
LobFYds, GMIgEoE gymbmds obgmo 3mI3MBIBEHGOOL 0bEJAMIGOL, MMYMOOES:
»DIGITAL TWINS®, Lgbbem6garo sbsero@ogzs, 0b@gam0ocmgdveo 3ers@gm®dgdo s
063 9wadBH¥smdo dqlsdegdermdgdo (,SMART EXPERIENCES®). 5439630 3000@09ds
AO0LEHW0 3O MEgLYIOL 259 FZ0M35¢MdIBY, BdboMdLS @S L IMGOML M[Yy39®)
3M0Mb035305bY.

LBl Lgbs® 3536030 s MIBHMOO BLMAs6 Lsdsgmols (SUDHANSU SEKHAR
PATTNAIK & DR. ANSUMAN SAMAL 2025) 9¢95berglio 33¢0935 99Yg4s9gds 30sLoo o
930l (PRASAD & DEV, 2000) 3639833055, 3900500 ¢9dbmgmaom® gs6%Bmaowgdsdo
@5 gbdosbgds  CRM ULolEgdgdobs s 3330960 3gdbmemyogdol (INDUSTRY 4.0,
BIG DATA ANALYTICS) 2590ggbgdsl Lobdedehmgdol 9s6393obals s bGvds®oms
dmAbobm®gdsdo.  33¢0930L  F9ga00m SMART CRM-obL 939J@0sbo  godmyggbgds
3063306 353006305 30DOGHMOMS  3059MBOGIOLS S MO MO0l BOILISH.
506036mmo LolBgds 59005690k LEYIMdIOL Tmbozgdgdol BIG DATA 565¢00Bl,
INDUSTRY 4.0 39dbmemmaogdl s 856dobm®o bffogamgdol smam®omdgdl, Gos
MBONB3ggmBL:  39OLMBIODYdMmo  Tgmoz35H9dgdoL  F9dabsl,  dmALsbuEmgdOL
bsOHoLbob Mm330d0BsE0sl, Immbmgbgdol 3O MYbmB0oMmYdIL Mgoe)® MMA0, oK 53360
3900509390930l LobJsMr0l BOIL s 300639OBOOL gorydx MmdILYdL.

3585L5¢0539, ob B9J6MEM010296 GBS ML bEGGGI0MEO FoYMDs, MM o
LSLEMIOM 3356090 LsFw)5EgdSL 5dEG3L LHM 993500 BOHBPOBMB Mg506M9ds liE s
9mmbm3zbgdBy, oBIMPMb WMo MEH 30DOGHMOMS MoMEIbMds S  Fosdw0gMH™Mb
09600l 3MBOE0S BoBIODY.

056509000M39  @oBJMoBMsdo  gommm  goboboggds  DIGITAL  TWIN
A99bmemao0l  Bgao3wgbs  LOLEHMIOGM  dMALobMEOGdOL  0BbEMLEHOOSDY,  MMmyMO3
3965301000 9B39dGH0BMBsBY, olig FMIBIsMdOL J3930L (33¢0g39d0L 5b5¢0DBY.
d0bg9350 0d0Ls, MM 020 XIM 303 396301500l SOMIME §BO3Bgs, M5d9b0dY

1 8gb0o8gbs: Bogmgdol 0bBHy@bgBHo (IoT) 53mbBH®MEgdL ©s 93538069dL  dmEfymdormdgdl; RFID
(690MEB@OMOHO 00IbH05035305) YBOWBIgwYmal MmdogBHdoL 53EBMISGHG s3mEbMdsl;  bemgrm
NFC (8m3rg 956d0@bg 3m3w96035309) Lsdwsegdsl sdemggl dmfymdowmdgdl sberm dsbdogBg bGsBs
393350 Mb 0bxzMm®mTs30s.
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36003690m3560 330935 bIBL MLgsdl dob, TgE9agdLs S 3MOJEH0IME 9dmYygbgdols
960036900md5b. Sbg FogoOMS:

30539305 9m3sboll (PRATEKSHA., MOHAN., 2025) ogm®0wwo/30b393¢v99¢weo
dmgedo -30860wwo GHYm3900L 06EgM9305 bEEYFsOMIMY35Mgmdol d9bgxdgb@do,
9mb5(3999009 5539369000 BOBM 39530900 9B9JEHIOMOOLS s FGIMBOZEgdOL
M330d0Bs30obmgzol*  Fomdmoygboos 3330560 ULobGmdOmL* (SMART HOTEL)
3503530 (3gdbmEma00l 2odmygdols J0dsOmE9dgd0 s 394560BT9d0. 30O EWSEIME
dmgerdo  Lyg3dzosbs 9oL sEfigMoo, vy GMaMO  MBEOHMB3gEYmRL
A99bmema0qd0  M9oe®  M®Io dmbszgdms J0Mgdsl @S 9bsEOBL, [obslfo®
LodYESE0gdL,  9BbgMPOOL  FMbTSMGOOL S SPWFMMZ0MBOL  9BGJBH0bMdOL

M330d0Do305L, 1939, LEAMIBHIRHOVIE 45 FY39GOWGOsMS TBSMSFIMU.

Lbodmsgom®o dmEgmo PMS-@6 ow@gdl: dw9dobyol  ©obsdogsl;  momsbgdols
5BH300mM35L5 S bgErdolsfi3™IMdIL; LEHMIMOL 3OMBOELS s bsMX300 393503
LgH30L9d0L IMbTSMGdOL OLEBHMEOOSL.

IOT-ob PMS-ob  ob@gadsgos gabol dmemEoobiodamobm®  dmbsggdos
23mbobGgIsl, GmIgEog M3gMogogdols s Fmdbsmgdeob Jzggol LEme sBsgodozm®
60dmadl YBOHME3gmymxal. b BoaMmds BOHEOL F5(g0mMl FEYMIMBL, M3IMSEFOYE
998399B056MdL s bEBYFs®Es Lolosdmzbm AsTMEFEOEINOL.

DIGITAL TWIN 36m9d3gd0, Gmam®oigss ,TWINHOTEL PROJECT® {o®0moygbl
A9J6mmaome®  3EsBBMOISL, OGMmIgeoi Imbs3gdms  sBswo@ozol  Lsdwsggdoom
b bl LELEBHMIOMYOOL M3GMSF0YIO 3OrM3ILYIOOL FMPILOMGOSL S M3EOTODIGOSL
Bs9gm M™To. 3GmgdEo 09gbgdl IOT bgblim®gd0sb, PMS—@sb s bgs m3gGmsiov)cno
0956009000056 F0©gdmw 06g30MH5305L LOLEWBOML OBFRMILEHMIEHWIOOU, 59E039d0L
LA™ J3930L OBSF0IOL LOVIEYMR0WO F0OEWSEIHO TMEYErols Fgbsgdobgero
DIGITAL TWIN-0b 453myg9690s 51939 bgeml «9f9gmdl bi¢demadob 4393909 oggwndbgdryero
396OLMbIO0BYdMo  IMALIbYMHGdGOOL ORI, o3 99X MdJLIOL  LoliE It
2903000905l (GAST EXPERIENCE) 5 6ol 990mbogergdl REVPAR-0bs s ADR-
ol dmbsigdgddo. (VICOMTECH, 2022).

3OMbmbomgdemo  dmgerol  (PREDICTIVE MAINTENANCE)  sqogm®omdgdo
LSFOgdSl 599396 LoliGAMIMgdl  Fobsbfio®  2o0mogwobmb  3gdbozmdo
29998505 d900. ¢9960390-93306:0w0 dMmbo3999d00 ILEHWMEIdS , TWIN HOTEL®-
ol ©s69M300 969MAM9RgJBH06MdOL 10-20%-0560 gowgdx mdglgdol Jglsdergdemds,
39960399650 bstrx gd0b 20-25%-0560 @5 3963090 F9hgM9d9d0L 40%-5009 d90;30609ds
(VICOMTECH, 2023).

0Mmombo s bbggdol dogh  Fgsmgdomo  Igomom  BoBEeMmgdmeo 33930l
9306m3039M3s 5Bse0oBds,  5B39Bs, MMI GMN0WL0R03g FoLTFHIOOL Lol mgddo,
O@Iado3 09gbgdab 90bodbyer  LoLGHGIGdL, dsmo 93mbmdog®o 95339690 9d0
ADR (AVERAGE DAILY RATE) s REVPAR ADR (AVERAGE DAILY RATE) o
REVPAR 53v15c0m@ 99360 3o05¢005, 3000609 00 LobGeyd®mmgdobs Mm3gemss 56 sJ3o;
5696000 9b B9dBMmEma09d0 (BROWNET AL. 2023). 506036000 306005306 slobogls
395G0BMJOMO M39MH930900L 93mbMI03MM 9539dBH0bMBOL LatRgdIEL S B0MOMYdIb,
»DIGITAL TWIN® &9dbmemaool g53w9bsbg Loligdeme Lgd@m®ol m3gemsEovice s
930656Lve dsb396909dbyY.

3309350 83965, ™I ,DIGITAL TWIN® 59330690 bE90smms g505§Y39¢0egdols
dogdol bsbymdwogmdsl (,BOOKING LATENCY®) s 593060906 0¢99obaols dscmogedls
3990090930 30D50BIFO0LS S MYsEE EOMIo 0bxzmMIs300l dofjmgdols
1535 GOOM. FJPIPRIP, HBOEIPOS 3mb39OLOOL F5B3969d9o s I30MmEgds OTA-U
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5Ob9dBY sIMI0IIMEIdS.
50539 331939000 dmIbIsMGdgms 3059MFBogdol 06gJlgdol sbsgro®Bds sbg9bs,

6md DIGITAL TWIN-%g ©533v1dbgdwyemo  ao0m9dm, Omdgeros  mBeOHmbgzgerymals
390530 290330603509 d5L, 396LMbs0BYdM 0b@9m3390L9dL Q5
3MOMbmHBoMmds IMALob™MgdsL, 3603369crMm3bs BOEOL LETstrms FBsEYMFBOL
93099605:300L5m30L 5 5994sMOL 49BTGMOIOOMO F0DOEOL SEBINMBIL.

5©bsb0dbsg305, MGMI Jobnsgzs 0dols, M™AE B9g3M0 33g3s BMINLOMIGOLE0S
30636093 LobBAMMYdBY 96 30IM9d3HgoDBY, LogHM 1dgds SLgmos:

1. Digital Twin bsGyxgdol 83930MHgd00 BHool BobsbbMo Tgdmlisgagdols
05B39690¢m9gdL -ADR s REVPAR,

2. bobdhgdn®  B8mbsggdRby  RMIbPRNWo  BEsfY3aGOwdIBOL  Borgds
57Ix mdgLGdL  AMALobMgdol  LEBobIMEHIOL s FmIbIsMYdYEMs  JSYMBOWGOOL
0600353™Mm9dL;

3. 36m3glndol Lodwmogool dmbodmMobao HOOL M39M30E 9839dE0BMBSL

Q05 95Q030¢90L Y39 IMALIHBYYOGOs;
4. User Experience Metrics (Gmym®3 NPS o Customer Effort Score) 58396900,

M3 30D 0DE0S S 0BBHIMIJEHOMO  F9TMEPOWGdS BOEOL IMILASOYGOIELOMS

IOMYMEGOSL.

3bo©0s, LEbEHWIGM dMBLILwYMGBOL 0bEMLEHGOsTo Egdbmmmaon®o 0bmgsgogdol
393065 3e0bgds Gty dMYEEOMBY, 0bY sHVMIEROMIBYIE LisbBtmyddo,
0335 3500 06¢gaMs3oolL sldEd0 s Lom®dg I60z6gmm3bsE §bLLZEIZYDs. MBS
2965306mdgdl 89000980 BogBH™MMYdo:

1.36960M90meo Ll Mahmgddo

0050096 396 5c0Bgdero  IT-3wsdgam®mdgdom (PMS, CRM, RMS), 6s3
5993l Lodumoegdsl ImbsEgdms gMmmMO0sb BsBsBY IYHEBMdOm ™3EH030BYdMWs©
35MmMb 359403900, LEGHMIMGOOL FoFM(30EGdS S FMALILHYMBOL boGolbo.

04963096 LBIBEOGObIdNw FgbaxgbGNG 3BmEgbgdl, Gog YBONB3ILYNRL
3OBOYo Lol gdgdol 9539JGYIO 0bE O30l Y39es 9bMdST0 s J399bols Gotryargdls
239Mgo.

G9J6ma09d0  F0doMrmveos M3GMOEoMEo  9BIJGH0EMBOL FoBOEILS s
3039008 M3BH080Bsg0sBY (35p. AI-by 5313690 Wo YoM EOME0 0650 MHO
939900, Predictive maintenance, Digital Twins, Lgbbm@MvEo 565¢0E039).

Guest Experience Metrics—ols (NPS, CES) 5m0xmdqLgds 5deog®gdl d6m9bol
9O GdL 5 9BTgMEgd0m LiEdmgol.

2. 36586,56006)0 (©80:7)130009d9e0) LILEYIGMGO

09969096 bdomsc CLOUD-PMS, CRM, OTA 3560300 bob?gdgdl, mbenrsob g3sligdols
Q5 53¢MAs¢@o CHECK-IN 0bl@mwmagb@gol;

39960m0ma0mE0 350054939300 90900b 6gMHY3S OOl GO 0bEoz0MsEIMHO,
030E0M90ve0 HLOLYBO0M, 530EMA 9BJJEHO 5O 5OOL LEOMWSE 395G MIOBYdIMWO.

00bgo35 5oy, DBOHOL  }HgbgbEos Fo0ow0s, M5B  Fgdbmermyogdo
0093096  9mbs(39890%Dg 3 dbgd o FsM39B0byoLs s 3gMLMbIEOBI3O0L
d9L53 gAML, B3 BOHPOL 3063990963 IbM0BMB 5EYOEMIM0Z BoBIO Y.

59 36¢)9dL 330 Loy 5MYdMS LEJoMMZgePMUL LolEdM e ImALabuMgdoL dsbBMOL
LAY EHMOYE0 F9I5YIB MDY, HMIGETo FM0sDMGdS obMIgLgdOL MdOYJBHYOO s
oo 898535000 35(3)JAMM0JI0, 393 JAMM05MS MBIFIOOMDS S 90 93mbMI03 MO
956396900 9d0 (gbGowo 1).
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gbGogro 1
8560353980 B8099h980l 05 FsbiBo 9853510 3518 2H0JB0L 33b3fogmgds bsgsGorggenmls

659800265¢0296 JGogndo (2024 fgeo)

1232

37788 85149

886 8164 21677
354 3239 8780
190 4568 12409

gomm; GNTA (2024). 53¢™®0lb 809M 5003EH0M9dM@o 3bOHOO

50009650, 3960531900l MB0YJEHJIOL LogMHM MMEIBbMds 2 662 gHGLIeo IMOo 33l
bb3505Lbgs 353900, 3.9. LsgmMSTMOOLM JugErols LOlEMIOM™MS CHoMEYDMBSL.

dmALabm®gO0L dSBOOm. 535Bg F93Y39w 0L 2019 Ferosb s dogH Bgzgbo J399bols
56596H® M90mbdo 2bmigLgdemo LogMHmsdmGolim dMgboo: Hilton, Inter Continental
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Hotels Group, Wyndham Hotel Group, Accor Group, Millennium Hotels and Resorts
(Katsitadze, Baliashvili & Qutateladze 2023). 5355056, bodoOm3zgarmdo LsgMMsTMGHOLM
Juowgdob (,Hilton®, ,Marriott“, ,Sheraton®, ,Radisson s Hilton Garden Inn®, ,Radisson
Park Inn“ ,Holiday Inn Express o Ubgs) 3505gemv®s@ §odsdgdom m396Hocmgdgb
»930096GHIM0 JoOm)0 dMGBEIOO - ,,066 X230, ,5F9M X3MBO“ S 9L BOVOO
LOLEBMIOMYOOL  LEYOMITMOOLM  3Mergdzool ,Autograph®-ol 306390  LolEwdmm
bodoMmggermdo ,Paragraph Resort & Spa Shekvetili“. domds Lyg@mM Mo5Mm©gbmMdsd 2022
$geol 995009065 - 1054 g5bLobengdols ghmgeno, 26,897 mmsboms s 57,874 Lsfimmoom™
(Logo®mM39emb EHYHODBIOL GMM36mE0 SET0boLEHMSE0s, 2023).

L59OMSTMMOLM 3300930000 3335600 STR Global - ol dmbsigdgdom, 2025 Fganls
LoJoMP39ermdo dMIBOMGOME0 LabEIOMGOOL IFHZOOM30L 3M9R03E095EHTs 56.3%
395009065, M55 2024 Ferols 5b5¢Mma0wmH0 39M-0Mm©oL Imbs39d90msb dgsmgdoom 10.6%-
00 39305 (1L5JoOPMZ9 ML FHYOHODBIOL LB OEOLEOIMOO Fodmbowngs 2025). 03539 fysmrmby
9YHbMdOom, 59558500 BodoMmmM39wMmdo J0IEOBIMGMBL S IYIRTOE0s BbgsEIlbIS
L5GOMSTMOOLM dOIEPOL F9BMogLIdOL MBdOYJEHOL TTGbgdEMDs, BMymOo@Ess:  Hilton
Double Tree, Babylon Tower, Paragraph Golf & Spa Resort Tabori Hill, Best Western Plus
Likani Resort, Paragraph Wellness Resort and Spa Abastumani, Radisson Blu Hotel, Tbilisi
Central Park Towers, Radisson Blu Resort & Residences, Ba tumi Gonio, Wyndham Grand
Borjomi, the Telegraph Hotel, greet By Accor s bbgs.

dmm §ergdol bGo@obEolg®o dmbs3gdgdol sbowobo bsmesw sB39690L BEOOL
LEHSOOEM® EO0BSTOIL OMAMOG Lodo®M39wMb 2sbmogligdol Mmdogd@BHgdol LagHmm
(509bMdsdo, oy d60d369wmz560 §3mbMT03MM0 060035EHMMHGdOL  FOHowdo (ob.
3HOOwO #2). 390dmE, 06MLEH®O0L 3m33560900L gImlogegdds 2021 9wl dgoobs
516.9 9ewb oo, 2022 ol — 821.8 dgwb o®o, 2023 gl — 963.8 dewb wso,
beeom 2024 §geoll 9mbs3gdds 1 104.2 9@ o®l d0smfos. 2oms s90ls, BOHOL
3960096305 5835050 359mBbs LHgMMsTMOHOLM 30DOEMMGOOL F0gH LoliEItrMgdLs S
bbgs 296m53L9d0L Ly gdgdd0 QoBLMME0YEGIMEIO IBIHBIMKJOOL FM(3XIEPMdSTO,
039dsg 2024 el ©osbermgdoom 4.8 IO oo 8950y0bs.

50 369JuGHB0 2obls MmO LEBMEJR0MEr 8603369 mdSL 0dgbl  0bmgszos
©>  G9dbmemaon®o  gob30mMmgds.  LodoOMZggErml  LsbBMdmm  dmALsbrMmgdol
L9JBHMOOLMZ0L BHIbMEMYONHO 0bMZo30900L 0BEGYMS305 FoMTMoAIBL gHo-9m
Y39wsbg 300303 3005600 gdsl, GMAMOE M3gM530I0  939JG0bMdOLS s
3900b53e056Mmd0L BOEOUL, 0Ly BEHMTIOMS JOHMYMEGOOLS S FPYMIO JoB30MIMGOOL
3Obo”.

d9Lsd530LOE, 65TOMIOL MYTFH03s LoyMOEMdMs  LogoMmggermli  LaliEdtem
dmdbobm@gdol 0bEMLEH®O0L  FoMdmMmsygbergdolmgol. 90 mbs  2sdmy3cmRgL
dH9390Md0EIH 0L oMM Gds, HMI 53 30MHMdYIT0 bgdBHMOOL 363990 96EIBIMOBMdS
5 3yM50 96300056905 Y39wsDY 39RO ©WsIM30EYOIME0s 035DY, 0¥) M59Ybs©
LG9 5 95B39JBH0bs@ Bgdrgdgb 0bMLEMOOL LrydogdBrdo Ggdbmemmaom®mo @s dgbgxIHM@o
0bmg530900L 063gaMo3050.

3l3365:

2000-0560 §e90005b, GHMO0BIoLs @S FobdobIEMdOL 0bEMLEBHMOOL HMmyME3

3063933990, 0by 9030600 3393900 063 9bLogo3s300L BMEDY, LigHhmdo
3906036905 13965396 FHMMHO oMo ddbs:  33ag30L  3MomMoBgBo  0bs33EgdL
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06353000  3$996mEMma0gd0lL  0bGHYAME00LS s  TMbs3999d%y  ©oxwdbgdero
d969x%3963H0L 535009300 5b5¢P0BOL39b;

56589000M39 30YMTGO0 2obLS3MMMHION YMIMIOSL $05b30¢9d96 8999
LA IR0 80O Gd9dDY:

1. 39d6memaom®o 3esGHBM®GIZdoLS s Industry 4.0 Bgdbmemmyogdols 0bGHga®sEos:

LobEBWAIOM 0bEMLEBHOO0L dsemgsdo IoT, Big Data, Al, GIS ©s 30d96x30bD03wM6OO0
LobFJIgOoL  B6gMY3s. 93  sMJoBgd@esdo 860dgbgermgzsbo  saOowo  MFoM3L
9658900MMm39 8969%396EH 0L 3eo@Bm®dgdl - CRM (Customer Relationship Management)
©5CDP (CustomerDataPlatform). ©™39@g003060b639c0yma3gbliE«nds®oms dmbsgdgdol
965350(goMmM00b  0bBHGYMo300L, 9393000  9Bs0EH0IL @S 3gOLMbsEoDYdICo
dABobm®gdOL 933 MIsE0DIE0SL.  B9IbmEMy0gdol LobgMyos BOEOL M3GMHoEOLIO
36MH™M3E9gLYdOL 259 FF0M35¢MdL,  99IxMOILIOL  gowIPY39BH0YdJOOL  BMbo3999dBY
©x3wydbgdsl s 49653330390l MORBODI309d0L  3MBIMMIBEHVIEPMBL  ©0bsT0IME
AGOoLEHW 93mboliEgdsdo.

2. ,3330560 BYPHoBAoL* (SMART TOURISM) 3mb63953300L 356300060905:

0bELAO0S 3oME0gdbgds 0bAIWIIHMIWY®, JugWNO © EOYOHIWObIOYIW
Lob3Jds, OMIgEoE gymbmds obgmo 3mI3MBIBEHGOOL 0bEJAMIGOL, MMYMEOOES:
»Digital Twins®, LgBlmEMEo sbse0H 035, 06EBHIYOOMIOVIEO S SERMOIGO0 ©s ,,SMART
experiences®. 5439630 39P©IOS  GHYOOLEHWO  3OMEILYOOL 25T FZ0MZ5MDIBY,
9gdbomdsBg s BEBMINJIMID MFy39d 360 39305DY;

L59OMSTMOOLM 330093900 5ILEHMMYd96 G ,Digital Twin“-ols s bbgs Industry
4.0 ¢9d6mema0900L g59mygbgds 0fj393L:

5) LILBEHYIOML s LELEAMTOML G030l §56Ms3LdOL sdYsMgdYdOL 93mbmBogzn®o
0900939000 2o19Ix ™d9lgdL

3)bgM30L0LbGOLLOL 5T5WEGD - M39Mo(300 3O MEILYdOLTYE 09T FF0MZoMBOLS
©5 BOsg0 ©5 989dH060 3003§930(0€gd33L, Mm3gMa307)wo gBgdd0sbmdol BH©sL -
95O OMIo IMBOEHMMObROL, 30:900JEH0ME0 SBIWOEHO3Z0LS S SPFMMZOEMBOL
§obslifomo dmgerols Gglodergdermdoo;

d) 9edb3oMgdeoL 339MEEOEYdOL §5dE0gHYISL - 905350056 UX-05B3969dgdom,
9o dm®ol: NPS s Customer Effort Score-ols O om;

)LLGHMOOM  dmdbobOIBOL  0BEMLEHG0sT0  BgIbmmmyon®o  0bmzsgogdoL
3931065 3e0bgds GGy dMYBEROMPBY, 0bY 5HVMIEROMIBYE Lisbdtmydo,
09935 05000 0bGHYAM3E00L FobdEsd0 s Loe®dg 9600369m3bs  goblibgoggds
960569000L56.  LEHOMJBHIOOOIOMEO, 39BGHOIXODIOMEO  3EWIAHBRMOIJOOMS S
U396 EODBIOMO 3Or(3990000 dBOHIBPOMYGOMEO LOLEWIMOMIDO MRO™M 9539dBMSE
09969096  3H9dbmwMmyoM®  0bm3z53090L, G533  30MI30M  S0LLbYdS  FGIMBOZEgdOL
MDY, ILabOBd0L bomolbbyg s bEIMGOOL JOMYGdsDY. ITMLY30EIOJO
LOLEBHMIOMYOOL  FgdNb3g35d0  IBYMHY3s MBOM  FmdboEros S SYOWMBOOZO
1393093030L Aom35¢oLHobIdOm, M55 Sbg3g dsEr0sh 3603369cM3z560.;

bogoemzgeml LobGddem 3mdlobwmgdol d5HsMbY LHGMsxzo 3H9d3om 0BMHYdS
bbgoslbgs 030l AbmagLgdoL LYFL9EGdGOIOL MoMEYBMBS, HMAMMEF SO MOMOZ0
§o00mIMdOL, 51939, LOBZIOYIOIJPMEO  LogPMSTMOOLM dM9bYdo, TgbsdsFoLO©
0BMYdSs 306396M96305.

3063996096300l DO .LoJoOM3geml LoliEwdmm dmdlsbm®mgdol LgddmMobmgol
oL §alMoado 599690l BH9dbmmmyon®o 0bmgs30900l bgMY30Ls s B350
dom0 063905300l 59(30¢0gdMd0L  EOLHILOOYL. 595bsb LgdBHmOol
3Mb63696@Mbs0sbMds s  IyMoo  2ob30msMmds  IMIO0YOE0s 035D,
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0¢) 500965 LHMGs® s 989JG0sBs© F9dwgdgb 0bELEHMOOL  SHOLMBGOZ0
199930943900 BH9dbmE MYy s 969X IO 0bMZ30900L 0BEGYMIEO.
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BLEHMJBHO
56589000M39 JEMdIO 930b6m303580 LolEMIO™ dMALobmEmgdol 0bliE®mos
539169430Mmb0MHdL  LEOSG0 (B9dbmemyon®o  FH®Msblgm®mdszool 306HMdddo s by
MBOM 39BHO© 9YOHbMds 0bm353096 (Hgdbmemaogdl, oL TIP3 030 JOo-
9JO®  439sBg  ©0bsdogMM @S BHMBLZMOIs30ME  bgdBHMOms©  BITMYSE0dS.
B5dM®3o FoMdMmop bl LygMMsTMOOLM 5350gd0VMHO 33¢093900L SbSEODBL, HMIGEo3

303936 3gdbmEMa0m®m0 3eo@BRM®mIGdo0L 0bEJaM30sL, bgermgbm®o 0bdgargd@ol
3990yg9gb9gdsls, 35639060l 53E™MEGH0DsE0sL, Industry 4.0 39dbmermyogdol sbgmagzols
Q5 dMb5(39990D9 83dbgdvyero I9bgxIgbEHOL 3M5JEH039dL.
L35G 0 2963 MMMGOM g YdSL $5F5b30gdL ME J0MOM 5 B0TsMHMYIEGdsDY:
(1) B9dbmermaom®mo  3ero@Bm®mdgdols s Industry 4.0  #H9dbmermyogdols
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0639M5305%7;

(2) ,3330960 GHOOBIoL“ (Smart Tourism) 3m639BREO0L 49630MsMGOsBY ©s dobs
3M03mbgbFgdbg - ,Digital Twin®, ULgbbmGOwmE s65¢0EH03ILS s 0bGEJergdEwo®
3993000 gd9d%bY (,,smart experiences”) LoliEyderer InALobMGGdOL 0bELEHH0ST0.

5b65¢r0B0o  F0momMgdL, M®I LgdBmOmo by wadm dgBos 9udbgds Mo,
9mb5(39990D9 MmMH09bBH0MGdM LolEBHgdgol, Gmymmoiss CRM (Customer Relationship
Management) o5 CDP (Customer Data Platform). s0608699cr0 3¢0o@@gm®dgdol LobgMos
MBOHMB39gmRL BEBMIsOMS J3930L IM535¢TBOOZ 565¢P0BU, bgadgbEoE00l WIb39RHL,
dobMmgbol 3MMABMBOMGIL s 39OLMbICODYOdME0 FMALobMMGdOL M3gMoEOvIen
dofmgdsl. AI-Bg 55399969000 30396M-39OLMbIX0BI300L BHgdbmemyngdo 30 56
dbmE®mE BOHEOL BEHMTSOMS 305YMPBOEGISLS S EWIMOSMOSL, SMSTJE - SF0GMHGOL
069600l 50ddsls s 3m639MBE™ME 3MBOGFOMbOMYdSL.

UEHOG05d0  49Bboos  Lods®mzgerml  LsbGHvdmm  dmALabum™gdol  dsb®OL
dMIoMmgmdsi3.  2019-2025  (engdol  LEBoGobGHogmemo  dmbs3gdgdol  sBswobo
3H50Y4mxl  BOHOL  LBEBHWVOWWEO  ObsTOIL  MMYMOE  obmIgLgdol  MmdogIEgdoL
LSgONM O5MEY6Md50, 0y JoMHOMOE 93MbMT03MO 06035EMMJdT0. LogMHSTMEOOLM
JB9E9d0LS S ,93MIBEHMMO JoOPMEPO BOIBPIOIOL 35MOEYEVIMSE M3GMOMGdIE Lbgs
39393600 456003900l Md0gd3HYd0s.

50009bs,  Lododmzgeml  LabEGwdtm  0bEMLEH®OOLM30L  BHgdbmermyom®o
063530900l 0b63gMo30s  [omTmoygbl gem-9Om  yzgwsby  3O0G0Z
903500 gdsl - MHMYMOE M39OIEOIO 95B39JEH0BMOOLS s T9ambogEr0sbmdol, ol
LEAHISOMS JOMYMEJOOLS S bgdBHMOOl IEAMIPO Pb3050gd0L MZselisBOHOLOm.
933)MMHG00 bsbL M3599b, HMI 0bM35309d0L OPIIOMO 453965 F90b0dBYdS MMyME3
0696090, 0bg 9MdMIBLOMGdIME LolEBMIOMYdTo, MI3s oo IBYOHA30L
9sLd3Hod0 s Lo®Ig 360dz69wM3bsE Poblibzsggds.

6596330 o6dmaqboos 9309605309, (OIuYs! Logom 39w Ml
LSLEHMIOM  LgdBMOBs  3MBIMIEEMBIMOBMBOLS s  TFPYMIO  J36305M9dOL
MBHOMB39LIYMRo©, M3 g0degds LHMSRI®© ©d 9BIJGH00S© 2obsbmed30gmmls
56509060M39 99bmermy0v®0 s 9bgx JOME0 06m3z530900L 06EJYMs30s.
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Abstract
In the contemporary global economy, the hotel services industry operates under conditions of
rapid technological transformation and increasingly relies on innovative technologies, positioning
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it as one of the most dynamic and transformational sectors. This study presents an analysis
of international academic research that examines the integration of technological platforms,
the application of artificial intelligence, marketing automation, the adoption of Industry 4.0
technologies, and data-driven management practices.

The article focuses on two key areas: the integration of technological platforms and Industry
4.0 solutions: a) the development of the Smart Tourism concept and its core components -Digital
Twin technologies, sensor-based analytics; b) intelligent service experiences -within the hotel
industry.

The analysis reveals that the sector is becoming progressively dependent on complex, data-
driven systems such as Customer Relationship Management (CRM) and Customer Data Platforms
(CDP). The synergy of these systems enables multidimensional analysis of guest behavior,
refined segmentation, demand forecasting, and real-time delivery of personalized services. Al-
driven hyper-personalization technologies further enhance guest satisfaction and loyalty while
simultaneously strengthening brand perception and competitive positioning.

The study also evaluates the current state of Georgia’s hotel services market. Statistical data from
2019 to 2025 demonstrate a stable growth dynamic both in the total number of accommodation
facilities and in key economic indicators. Alongside international hotel chains and authentic
Georgian brands, various other categories of accommodation establishments continue to operate
within the market.

Consequently, the integration of technological innovations represents one of the most critical
strategic directions for Georgia’s hotel industry—driving operational efficiency, revenue growth,
guest loyalty, and overall sustainable development. According to the authors, technological
innovation yields positive effects across both branded and non-branded hotels, although the scale
and depth of integration vary considerably between them.

The article concludes with the recommendation that, to strengthen competitiveness and ensure
sustainable development, industry stakeholders in Georgia should implement technological and
managerial innovations as rapidly and effectively as possible.

Keywords: Hotel Industry; Technological Innovations; Smart Tourism; Artificial Intelligence
(AD); Digital Platforms; CRM/CDP Systems.
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