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M03sds, OMIGWoE  Mobsdgmmgzgg  3bmamadol  qebmygmageo  Bofogos,  Lamseggls
d39eglo MMOB, ¥JO 3093 33900 Ja303E0E6 0L, Lom396ggdol Asbds3ePMdST0
033YdM©s Jobo BMMTs, FobssMbOo, 2o3M(390gd0L byMbgdo o Lsd«)seEgdgd0, dom TmMOl
LoM930dm FgduBHoL 9bMdIMOZ0 5MBg35603.  BoMOMP 293030 MZolsBEOOLOm,
93035 9OM-gMHMO Y439sbg MBMM o3MEILNOo BaMo@ogol Labgs 3mb@dmgmbryen
(ELREBAB HASSAN SAAD ELNOUR; Investigating the Factors that Influence Advertising
Translation; EUROPEAN ACADEMIC RESEARCH Vol. VIII, Issue 7/ October 2020).
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903394mm™mdo 046gds o Modgbs FgmPymdl bgarl Mg3wsds d3Mm@g@obs vy Lgmzolbol

39400035L. 1o3gEbogM™ OFHIMSGHWMST0o LoMg3awsdm FHgduEJOol MM 8356 53w)dbdE05S
Q5 BobobosGgdmo LimMgo 93 60369dL  aodmymagb (Mihaela VASILOAIA, 2018). Linguistic

Features of the Language of Advertising, https://www.semanticscholar.org/paper/Linguistic-
Features-of-the-Language-of-Adverti-sing-Vasiloaia-Bacovia/ 3e2f95be3b565ce93  e6054f0f611
dea497b 2ed3e? Utm- source = direct link).
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LOEOIWMMO O 3MWOEH0IMOHO INggbgdol Fggye®, MMIgdoE LogsMm™M39EML sdMYY30-
Q©90@MdOL 5B o M930LRE0  BIBEMOLS O ZFMMOOL  QoB30MoMGISL, 939

Le30semo 3900l d9dabolis o BoMMME Ao3M(39egdsl Im3Yy3zs. LedFMMMO WwmBMBymmO,
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J3930L B39E05w0olEGIOLS s dOBBYLYGOIOLIMZOL, SMsdgE W obYZ0LEHJOOLIMZOLSE, MO
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MBS M0  BHM96gd0lL, 39MIME, JoMoen LaMmgzasdm 3HgduBgddo obawolvydmo gbols
2959myggbgdol  mM35LIBOOLOM.  (3o3g 9330030050  FoMIMPAGBOE0,  MMAME MOl
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M0g065¢00L50M30L sTsHILOSMYGdYEO gergdgbEHgdo.

Bod0MITo  259mygbgdmmos m30LgdMH030 33eg30L IGMEO, 39MIME, GHJJuBHol gbols
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dOERdMMEYdLS s Lodgagnmbm (Igloxgdom) sdmyBagboo  FHgdlEgdol Fogeomgdo
9ogdL0doM LMo LryMamols Jobomgds.

0BG IM3GEOL JodmMbogngs. M93esdols s LaMg3sdm FgduEgdob Tglsbgd Lsdgbogtm,
do»  Jmeol  0obygzobBH o, 333900  IM935wRgMM3bgd0m  boliosmgds.  4399mm
fomdmgoagbon 03 933000350 AMLLBMYGOYOL,  MMIGEms  BodMMINOLSE  9YMHObMBS
390 3535D9d0 sbsemobo.

3. 350505 15359l BLogoMbU, sOLYGAMBL M) 5M5 LMY sTM gbs. Lo SBEOOM, Lotg3ersdm
965 56 5MOL 5M3 Lobglisbgomds s s6E ool L3gEOR0INMO JPBMBdGOZ0 MHYAOLEMO. LM sdM
965 049690l 960l BgdoldngH FMEAsL, MM 9300 IGLOXO AS93MEILMU, 59gbs, Ol BoMO3L
@5 094gbgdl doger 9bmd®mOog 3mb6E06wmAL (Mihaela VASILOAIA, Linguistic Features of the

Language of Advertising; https://www. semanticscholar.org/paper/Linguistic-Features-of-the-

Language-of-Advertising-Vasiloaia-
Bacovia/3e2f95be3b565ce93e6054f0f611dea497b2ed3e?utm source=direct link).
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259m0ygbgds L3900 MHO GoMIMO30 LEMWIEHMMYO0, M3 LodLoEgdsl 5dEg3L SMYLSAEL,
500d30l 3Mb3MgE Mo 0bx3m®3s300 3G MOMEO, LEEOMEMAOYOO Qo
RLOJME0BA30LEHMO FobolnsMGIWGOOL Aom35¢OLFOBYd0M. LsMg3sdm EHaduEol dmsz5M0
3M3M603530M0 F0Bobos dmIbIoMmgdEols fobowoligds M93wsdomadmeo Bodmbeols o
B8cBLbrGHIBOL s6Rg30L396 (MAMIROVA DILNOZA SHIRINBOYEVNA, BASIC FEATURES OF
ADVERTISING LANGUAGE, NOVATEUR PUBLICATIONS JournalNX- A Multidisciplinary Peer
Reviewed Journal ISSN No: 2581 — 4230 VOLUME 6, ISSUE 10, Oct. -2020).

B. 4M@0d0 s gEoBo Qodmymaab Latmgzwsdm gbol gdgy TobolinsmgdEgdls: Moo
Lo@Y3900; B) BYLIOMSZ30 Lobgwrgdo ) dMIBYdOMO JoMl BFMOIGOO ©) 2OTJMEOGdS 9)
F9035H900L 983390 3M90353Hgd0L godmygbgds 3) Lermasbgdo @) omdmmo g) dgmdg
3060l bo335wlisbgmol Rosdamgs gduddo 3) 3mBo@Gowmo 9bol asdmygbgds B) ,omolfmemo
960l g00mygbgds  (Isaac Eyi Ngulube and Kelechi Elezie International Journal of Literature,
Language and Linguistics ISSN: 2689-9450 Volume 6, Issue 3, 2023 (pp. 97-128) file:///C:/Users/
User/Downloads/ Language Style in Advertising A Study of the Print.pdf).

WOoGIOGHMMSG0 50b0Tb0s, MMI 3MHYSGOWMDLS S Mol FmGOL 353306
boba™Mdo30 s IOEIMO OLEHMMOs 593l. 0BEBIOEIJLEHMOMdOL  bbgsolibgs B3m®dol
35M5WGEMHQ, 0L SLbgagdl HOEHMMO 3N bgdbgdl, HMIYdOE sdmoygbads LoMgzwsdm
399630l F94abolsls. gligbos: GOMTs, FgMGDs, SWOGEHIMSE0S, TGEHIBRMMS, JoWSTONMO.
dobogg oddom, @obyzoLEmo  0bBHIOGHIJUEIIWMBdS  GOHM-gMMO  Y39woBg  BIMOMO

2393039 ABss LoMg3zwsdm Hgdudgddo. BHgduBdo dgodangds 0bEga™omMadwyao oymls
LOGY3900, OSMYIO0, 56IBYd0 96 FoFOEJOO Bb3s BgduBgdosb.  Zuhair Ahmad ; The
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relationship between creativity and advertising is long, rich and textured. Creativity is considered
to be an important determinant of advertising effectiveness. Zuhair Ahmad (Language in India
www.languageinindia.com ISSN 1930-2940 Vol. 18:2 February 2018 India’s Higher Education
Authority UGC Approved List of Journals Serial Number 49042 pp., 466-470).
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330935 990369ds. LodgsbogMm BsdMmmagdol dobggom, oMLgdmdL Msdgbody xsddEmmo,
OMIIOOE 393096l BBl Mg3esdol ghmo gbosb IgmMgbg A9OEBOL 3MMm(39LDY.
abgmgd0s, F9AIO0MOW, JMAWIOHIO 5blb39390900, 9BMdMOZ0 Mo30LgdMMGDdYd0, YsMo
™gbs-Fom3maq6900, 50WMdMOZ0 dsBMOL {faligdo. s3BHMm™Mo dookbygl, MM HMYIEos
396030 ®oMdsbol Fgltrmemgds, w30 MmMHO0YEEHOMYdIMO 3046900m, GMI MmMOoyObsol
G9du@o bgerdgmbgdgaro sgzBMm3mm (Lo@yzslodyzom 3mstmydbmm). (Ting Bo, A Study on
Advertisement Translation Based on the Theory of Eco-translatology, ISSN 1798-4769 Journal of
Language Teaching and Research, Vol. 5, No. 3, pp. 708-713, May 2014 © 2014 ACADEMY
PUBLISHER Manufactured in Finland). ISSN: 2766-824X | Vol. 8, No. 2, 2023.

Advertising Translation in the Perspective of Functional Equivalence Theory; Frontiers in
Business, Economics and Management

ISSN: 2766-824X | Vol. 8, No. 2, 2023

9330930700 00My3sobols  glitrmemgdolisl  M93mIgboEosl  Mh939b  BMbIiE0mGo

033035gbGHMdOL 9bstBbgdsl (Bg™dobo s 3mbEgnE0s 93m3bol sdgmozgwr dgEbog®
Bosl)  @oMadebol 3MmEqglido s My Bgdofigzbom momadsbls (Runyu Jiang; Advertising

Translation in the Perspective of Functional Equivalence Theory; Frontiers in Business, Economics
and Management ISSN: 2766-824X | Vol. 8, No. 2, 2023).
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&0 A97bAHoL  9bsbosb 328806530500  0bgerobeymol  3odmygbgds  sbeazo®98rcros
0565990623985L0056, bs6Gobbosb, 0bm353050056, 3crsGwH056, I8 3sbJyBsls ©s
309bH0s0056. (Brigitte Planken, Frank van Meurs, Ania Radlinska; The effects of the use of English
in Polish product advertisements: Implications for English for business purposes; English for Specific
Purposes Volume 29, Issue 4, October 2010, Pages 225-242)
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Linguistic characteristics of advertising texts in Georgian
Abstract
The choice of language, lexical units, and sentence structures for advertising texts depends on

the purpose of creating the advertisement.

Advertising texts should be structured in such a way as to clearly provide potential customers
with information about the product or service. In addition, it is important to present their
advantages in the text. Linguistic means and tactics should be chosen in such a way that the reader

(i.e., potential customer) naturally perceives the value and need for the offered products and
-135-



services. This significantly increases the likelihood that the customer will purchase the offered
product, which is the main and ultimate goal of advertising.

Advertising language is a unique form of language that contains specific features, the use of
which significantly improves the effect of advertising.

As a result of studying Georgian materials, the following features of the advertising language
can be identified: Active call to action (verbs containing action verbs, their repetition).

e Conciseness (short and simple texts, texts containing complex syntactic structures
are rarely used).

e Attracting attention by the deliberate use of grammatically incorrect forms, the
inclusion of neologisms in the advertising text, grammatical solecism, rhymes, semantic
deviations.

¢ Maintaining attention and interest, which involves the inclusion of non-ordinary
language structures, literary figures in the text.

e The use of informal language creates an atmosphere of directness and trust with the
potential consumer. In this regard, the texts highlight the deliberate use of “public
colloquialisms” (a term coined by Jeffrey Leach), forms of colloquial language.

¢ Inclusion of pronouns this, that, they... and adverbs there, here, everywhere... in the
language of advertisements to create an immediate situation and context.

e Inclusion of rhetorical and artistic devices in the text.

e Repeating the names of brands and products several times in the advertising text,
which helps to remember the product and the advertising messages related to it.

e Giving clear instructions on what to do in order to encourage the potential consumer
to take action. For this purpose, the use of imperative forms of verbs.

e Elliptic sentences, when the name of the advertising subject is omitted.

e Since the advertising text should evoke a positive mood in the reader towards the
product, prohibitions and negative forms are almost never used.

e The “strategy of using the positive” is conveyed at the lexical level by including
adjectives with positive meanings in the text.

¢ Interrogative sentences help establish a direct connection with the reader.

e Direct communication with readers, which makes the advertising text memorable.

Using above mentioned strategies in the advertising text increases the potential that the

text will achieve its ultimate goal and increase product awareness and sales.

Key words: advertising texts, active call to action, conciseness

-136-



