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Abstract

Recently, the contemporary political communication has been changed comparatively that
considers new forms of means of its expression. The key target is still unchangeable — having an impact
on political processes, - whether it is changing of one’s social opinion or of a mass mood or attitude.
With the account of the above-mentioned, representation of political communication and political
actors looks unbelievable without a straight linear process where media is the main mediator. Media

became the major platform for obtaining of expanded auditoria belief for all politicians.

A kind of humoristic discourse has appeared on a new level of relations between media and
politics, that, in its turn, proposed new methods necessary for representation of politicians. It became
vivid that appearing of politicians in political talk shows was very interesting for viewers. Politicians
deserve more positive responses that finally have an impact on their political image. Proceeding from
this, politics is being expressed in all aspects of entertainment-humoristic talk shows contents; political

humor became an integral part of media (Williams & Carpini, 2011).

A target of this article is to analyze a manner of representing of politicians in the humoristic
discourse of media. Accordingly, to review the key methods applied for representation of a concrete

politician and the way of formation of the politician’s image in the entertainment talk show.

For the determined target definite theoretic sources attached with examples are reviewed in this
article where we can vividly observe that on top of humor politicians manage talking on political issues

that is a carrier of a purposeful narrative.
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For the politicians of the 21% century visiting of humoristic talk shows became attractive, as in
comparison with other content of mass media, humoristic talk shows have a distinctive skill to submit
a political information to the audience in an absolutely new manner. It is being represented more
lightly, clearly and freely than in any other media material. Politicians strengthen an emotional link

with their future electorate, become closer and share a definite event with them.

There was the time when all this looked like a paradox, mainly that politicians might report
political news with humor and we could not even imagine that they would sing, dance, make jokes...

But, today all this is an ordinary event and integral part of the political life (McKernan, 2011).

As in media politicians often talk about complicated political events which are not
understandable for the society, the entertainment talk shows give them an opportunity to cover
apolitical topics. For example, they may discuss culture, sport and to express their own musical taste.
From one sight they move away from politics, but, in fact, identify themselves in viewer’s minds on a
personal level and thanks to it obtain a consent even in case if the viewer does not share his political
opinions. Simultaneously, the audience perceive politicians as the people similar with them who are

listening the same music or talk about one and the same problem.

Politicians, in the media’s humoristic discourse, launch social friendship with their future
electors. Let’s recall the Vice-Primer of Sweden Ebba Bushtor who was a good singer and often visited
entertainment talk shows. Using this skill he became in a very famous politician, his intelligence helped
him in obtaining of love of the society and representing himself simultaneously as an unique politician,

as well as an ordinary person.

Each human being needs to have a feeling of attribution, to be liked and recognized (if we call to
mind a well-known pyramid of Maslow we will be persuaded in such reality). This desire is being
increased much more among politicians. This is the reason why they participate in entertainment talk
shows. One of the inspirers of this tradition was Bill Clinton who in the authorized show of Arsenio
Hall, during the campaign of President’s Elections in 1992, performed a solo on saxophone. Following
that Clinton formed a new communication space with electors; this musical performance caused

changes in attitude of the society concerning adopting communication with a politician (Parkin, 2014).

Accordingly, we can say that politicians draw their own image in humoristic talk shows that is a

purposefully created face which assigns additional value and assists in emotional perception
(Shubitidze, 2000).

As for the political image, it is being generated in mass awareness and carries a stereotypic
character. It represents an emotionally colored appearance of the political leader, and its formation is

possible spontaneously as well as deliberately, to satisfy expectation of society.

Recently, several key factors are separated that is conditioned with formation of the politician’s

image: 1 — past; 2 — family; 3 — sport; 4 — pets; 5 — hobby; 6 — famous people.
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The above-mentioned topics have already been reflected in the humor narrative. Accordingly,
the stated methods of creation of a positive image of a politician are frequently applied in informal

environments and entertainment talk shows.

Each of the above-mentioned factors has its own value. For instance, the factor of family has a
decisive role in formation of the leader’s image. Thus, we often see politicians in afunction of spouses
in entertainment shows where he/she is represented as a lovely and devoted to family person. The
stated is sedimented in the viewer’s mind as if he/she is a person taking care over the family, and he

will take care over the country as well.

On top of all, the same is in case of pets where a patron of that pet is characterized as a positive
person. Due to this, pets are frequently used for formation of portraits of politicians. For instance, there
is a well-known cadre when the President George Bush after returning to White House on the

helicopter’s station was met by his two dogs greeted by Bush in a very warm manner (Ilouenmos, 2002).

This is exactly the manner how politicians represent themselves in different Georgian TV
channels and discourses of humoristic talk shows. Visiting of talk shows with members of family, aged
parents and small children is recognized technology in Georgian reality which is usually applied by
politicians. Here, they represent themselves as good family loving people, attentive fathers or mothers,
having close and friendly relations with children and deserve complements of the anchorman. It is the
time when they share their political attitudes bundled in humor with the viewer, and seems that

viewers are not looking at him as to the politician, but simply as to a good father or son.

For instance, the program “Night show with Giorgi Gabunia” broadcasted by the TV Channel
“Imedi” was visited by the member of the “Georgian Dream” Irakli Kobakhidze with his underage sons,
Gega and Niko (the acting Prime-Minister). In the stated program it was underlined that Irakli
Kobakhidze was characterized with good humor and love to his family. He talked about the time spent
with his children who count that they have a good father but have complaints on deficiency of time of
their father. Despite of that they manage to be together, visit him in the Parliament and, in comparison
with other parliamentarians, they have more time spent with father in his work place. Besides, they
did not forget to make a joke about the “National Movement”, as Irakli Kobakhidze, in his political life,
is known for his crude expressions. For instance, according to him, he always easily understands tricks
of the opposition, as before they attack the managing party, they test these tricks within the party and
they have already analyzed all kinds of focuses, disorders, disputes, debates, and other things happening
within the party. In addition to it, he states that he does not like laughing publicly, but members of the
opposition frequently make him laugh with their speeches, he makes efforts not to laugh and sometimes
he covers his mouth with hand. Simultaneously, the anchorman agrees with him and expresses surprise

how they stay serious in relations with such opposition.

Invitation of Irakli Kobakhidze is one of the best examples to illustrate opinions of the Professor

Van Aelst; he separated methods of personification of hosting of politicians in entertainment-
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humoristic talk shows. For instance, transferring of attention to individualism of the guest, making an
accent on his skills and private life of a politician, as of an ordinary person, and a clear example of it
we could see as Giorgi Gabunia and Irakli Kobakhidze were talking about his distinctive feeling of
humor, origin (he is from Racha) and children. Accordingly, we can say the same about the Chairman
of the Parliament of Georgia Shalva Papuashvili and his daughter, Elene Papuashvili when they

performed a song after the program.

In hosting of politicians in night shows their approximation with the society is also essential, that
was described by the Philosopher Doctor Magnus Danielson; he defined several methods applied by
entertainment talk shows to represent politicians and political processes on top of them. One of them
is showing of something “ordinary” as a specific one, striving for attribution and sympathies. The same
opinion is developed by the Professor MacKernan who explains that politicians are singing, dancing in
the entertainment programs to strengthen a social friendship with their electors. Their intelligence
helps them to demonstrate themselves as ordinary people being good in singing and simultaneously to
be developed into a rather distinctive and famous politician. The stated is proved by the example of
visiting of the Parliamentarian and the Chairman of the Party “Georgian Dream” Mamuka Mdinaradze
of the “Night show Giorgi Gabunia”. In the dialogue conducted the Politician the guest talked about
many themes, mainly actions of the oppositional politicians, current events and a plot broadcasted in
the same period by other TV Channel concerning expensive footwear and vehicle of Mamuka
Mdinaradze which was resulted in broad social discussions”. “Night Show” turned to be a good space
of communication where the politician managed to explain what had happened in fact, and besides to

perform a Georgian song which is symbolic title: “God, bless being of Georgian people friendly”.

Among the above-mentioned general factors conditioning formation of the politician’s image,
one of the most popular is involving of people in the political communication, that is a very frequent
event in humoristic talk shows. One of the examples is “Vano’s Show” broadcasted on the air of the TV
Channel “Mtavari Arkhi”. Famous people are met as guests; however, representation of desirable
politicians is vividly reflected in the process of their selection. For example, “Vano’s Show” was hosting
Tamriko Chokohonelidze, who, despite of being a person approximated with Bidzina Ivanishvili, she
often makes critical statements in relation to the politics as well as to the “lock-down”. On the question
why she does not participate in church singing during the Christmas Holiday in the Church of Saint
Trinity, she answers and recognizes that the reason carries political character. The same situation is
with other guests who are not directly involved in politics, for example Nika Kavtaradze, Eliso Kiladze,
Beka Korshia, Gia Roinishvili and others. People who are successful and prominent in different fields
are involved in political events and express their political positive, or negative moods. Accordingly, all

this is reflected in representation of a definite politician in a positive or negative context.

In addition to the above-mentioned, in the period of the Elections for Self-Government in 2021,
the “Nika Arabidze’s Show” on the TV Company “Formula” invited a Candidate for the Mayor from

the Party “Lelo” Mamuka Khazaradze. He was enabled to talk on the issues of elections and to represent
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himself, as well as his non-ordinary election campaign. He called up parents to leave their children
with him and to go to elections and following that he was singing on the streets. By the end of the talk
show he performed a song and based on this the anchorman confirmed his individualism in comparison

with other candidates.

In discussion of representation of politicians, we should underscore the interview of the third
President of Georgia Mikheil Saakashvili with Nika Arabidze. For this purpose, the anchorman
personally visited Saakashvili in Kyiv. We can say that the guest was represented as a powerful,
progressive leader and this narrative is strengthened with humoristic stories shared by him about his
past “glory”. The stated direction was supported by Nika Arabidze solely. The respondent is joking,
reminds funny stories about the former government of Georgia, as well as attitude to him. In the
discussed dialogue all the above-mentioned methods are indicated, for instance Saakashvili and
Arabidze remind their past, describe his mother, family and vine yard (confiscated by the
Government), where we vividly see its political ground. In the same dialogue, another one issues is
separated, - respondent’s over to domestic animals. Mikheil Saakashvili’s cat appears in the cadre which
is mentioned by the President with great love, he twiddles, and admires. We can say that in the
interview with the Ex-President different methods of representation are applied, - focusing on his past,
narrating of funny stories, prioritizing of his hobby, love to domestic animals and others, but each of

them reflected his political interests and political attributes.

In summarizing of the article it is vivid that for strengthening of communication with the electors
and representation of oneself politicians frequently visit humoristic talk shows where they apply the
adopted and recognized method to demonstrate themselves from a desirable viewpoint in front of
viewers. Simultaneously, it is noteworthy that on top of humor they manage to talk about politics, that,
from one side, is covered, but with a purposeful narrative. Politicians feel free in humoristic talk shows,
have a friendly attitude from the anchorman who often acts as their like-minded persons that have an
additional impact on their positive image. Currently, intersection of politics and humor becomes
mutually beneficial and for representation of a politician — humoristic discourse becomes the most

favorable way.

Bibliography:

1. Matsaberidze, M (2015), Political communication. Tbilisi: University’s Publishing House.

2. Shubitidze V (2000). What can make a good image in the politics. Thilisi: “Elphi”.

3. Aelst, V. P., Sheafer, T., & Stanyer, ]J. (2012). The personalization of mediated political
communication: A review of concepts, operationalizations and key findings. Journalism.
https://doi.org/10.1177/1464884911427802 (last seen on the: 31.01.24)

Georgian Scientists/do®mnggwo dgsbog@gdo @. 6 N 1, 2024 310



4. Danielson, M. (2020). Politicians as entertainers - a political performance of the personal. Journal
of Media & Cultural Studies. https://doi.org/10.1080/10304312.2020.1793911 (last seen on the :
05.02.24)

5. Holbert, R. L. (2005 ). A Typology for the Study of Entertainment Television and Politics.
American Behavioural Science . https://doi.org/10.1177/0002764205279419 (last seen on the:
02.02.24)

6. McKernan, B. (2011). Politics and Celebrity: A Sociological Understanding. Compass.
https://doi.org/10.1111/1.1751-9020.2011.00359.x (last seen on the: 05.02.24)

7. Parkin, M. (2014). Routledge Studies in Global Information, Politics and Society: Talk Show
Campaigns: Presidential Candidates on Daytime and Late Night Television. New York: Taylor &

Francis.

8. Williams, B. A., & Carpini, M. X. (2011). After broadcast news: Media regimes, democracy, and
the new information environment. New York.

9. Illemens, B. (1994). Hmemxororua: cekpersr tuarOro obagrug. Mocksa

10. ITowyenos, I'. I'. (2002). Mmmpxerormna. Mocksa: Pedn-6yk, Mocksa.

300303900 Brgd09dE 900l MHg369HI6EH0MIdS 8900l 03MMOLE I
ob3MOLIo

356059 FboMMHM3Zs

©MJGHMM56E0, FoLMdM030 30060353008 LOWMIBHMOM 3MIMAEMST, 35335800L BogMHMSTMMOLM
mb039MLoG 9GO, https://orcid.org/0009-0005-7241-8953

BLGHMIEHO

©OLEEIMBI0D Msbs3IPOM3Z] 3M0E03MNM0 3m3MB03s30s FgBo® Fgo(335wWs, Moi dobo
309mboG30L  LodMoEgdol sbog  BMOTGOL  olbdmdl. dmoegzsdo dobsbo wEzwgwos -
3m0@03M6 30Hm39LgdbBy Bgdmddggdol dmbgbs; 0469ds g LsbMPsEMYdIM0Z30 sSBEHOLS 0¥
dobMdMO350  A9BPYMdOL  Fg33rs.  90bodbeol  dsmgzsoljobgdom  Homdmmaqbgwros
3MW0GH03MNM0 3003960353005 s 3MWOE03MNMO 1¥0gdBHool FomdmBgbs LHimObsbmzsbo
3M3960353008 3MM3gLOL 69T, L3 G90s FMOZ9M0 5393500, 30 03MbOLIMZ0L
OO 59©OEMM00L BMdOL ImMLod3Mm39des 3905 393500 3EoGHBMOMBs obs.

390000bS S 3MWOEH030L YYOHMOYOHDMOOL B LEFIHMOHBY 0FMGOOLE O Ol ZMOLO
39Bbs, M585:3 530l FbMH0Z 3MEoE03Mbms Mg3MH5DIBES300LsMZ0L LyFoMmM SHSEIO TgmmEgdo
3o9B0bs. L MM Bosmgwo bgdms OHMI 3:mEo@03mbgdol Fomdmbgbs  3m3mscrmem
A™30m9080 859 gdEolom30L  Bsob@gMglm 0ygm. 3mo@03mlgdo  0dLsbmMgdbab 9@
QJO0m 45dMbTomEMgOSL, MoE LsdMEMME 50LIHYdMPS T 3M0E03MM 0doxDg. 999

Georgian Scientists/do®mnggwo dgsbog@gdo @. 6 N 1, 2024 311



39900006569, 3mW0GH03s  FoLIMMNMO-0FMOOLEGHWWO  GH™MIMMgdol  3MBEIBGHOL  yzgws
5139980 3303900 sLob3zL; 300G 03O0 099G dgEo0L Fobyymnqw bsfowsw odas (Williams
& Carpini, 2011).

5990096  359mI0bsMg, 5©0bodbo  LESGH00L dobsbos JosbseroBml vy HmymE
693609963 0M©Y0056  3MEoG03mo  LdogddHgoo  dgool  0xdmMolEG  EolgweLdo.
d9L58530b5, F0dMObOWML MO F0MOMIO FJNMPIDO A5TM0Yghgds 535 YY) 08 3O E03MLOL
Do6BmboBgbs s Hmam® 0gdbgds dmeo@ozmbiol odoxo.

LB FoBbOLHMZ0L BEBSEH0T0 F9BBOW™MWOS MYMOHOYIO [Ysermgdo, HMIWIOLSE3
056 9OHM30L 535000, Booa Bows 0LvbYds, HMI 0/IMOMB GO 3MEoE03MBYdO
3bgebgdgb  3moB035Hg LordsMULsE, M3 d0BsBT0TsMMEo  bsMoG030L  To@IMYOIE00.
39LObsY, 3:0E03Mmbms Mg3MHgbIbEE300LsMZ0L 0dmeo gMo-ghmo 860dzbgemgsbo bgdbo
3obo.

153396dM LoEY3900: 300E3H039M0 080K 0; 0MFMMHOLEWEO EOLZMNOLO 3900530, 3MEWOEGH03YMHO
00mG0;

Georgian Scientists/do®mnggwo dgsbog@gdo @. 6 N 1, 2024 312



