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dALsbYOgdoL 35639EH0ba0L 01565090MM39 BHYbgbEogdo s gsbzomsmgdols
B33 930900 LsgMmSTMOHOLM dsBMHYIOBY

@5¢00 mBsdgl, 3535 Lmbsbodg?, bmgom gggbersdg?
193063030L M@0, Mol bobgwdfogm bsbagwwm wboggdLoE g, SbmEoMYdEo 3MMBILMMO
2930mb6m3030L mIEBHMO0, 300l Lobgedfogm Labfsgarm MboggdLo@gE0, sbeME0MYdIEO 3OHMFBILMGO
335339600L  LagMmTmMole boggMlo@gdol dobbglbo s@BobolEBHMOMIBOL MIBHMMBEH, MOl Lobgedfogm

Lobffogerm vboggdlodg@ol, dmfizgmewo bdgzoswob@o

LB JGo

21 -9 b5 39960L LSHYoldo, doBBYL gocgdmTo 833900 (330 GdGOOLS s 06EIbLOMEO
3M63996096300L  godm, F5639GH0bABY IGHZ0MMZs 033eGds S STVBMID JOMI© 033X 9dS
d0Bbglol 39mgdol gbs. 0HBMEIDS IMALObIMGdIOL dSBEOOL oo s Tgbsdsdolo 0bBMHYdS
dmaLobmM9gdol  doM39@0bgaol 360d3bgemds. 3wslogmmo 4P (36Om©Mddo, BoLo, S0,
303 M0D(305)-56, 56393 9IOL MF93l, 3mbEgbGHM0MGds IMIbobmL olgm Lszombgd by,
OMAMO0E 30Mm39L0, boebo s BoD03MMO Fobsl0sMYOEGdO. FoM3)BH0bYolL LAEHMIGIR0IO
330930l JoM0mMs©o dobgHos ImIHTsMgdgms FmmMbMzbadol glzssiEos, GH9gddbmemyool
296300009d5 s 3Mb3MM96E00L BMH..

dmALObOGd0L Bo639EGH0BAL 5M0gMIMBS JoOIMZ3gds S MiEbmgEds 933w3563s Bomdwgbos
1539360960 ™M 390035309, IJPMEOMLWMYOVIM0 33¢0)35 ¥ LobgeEddM3sbgm. sELsb0Tbs309, G3.
3™A9M0L s 3. 58LGHOMbYOL, BgomTserols s d0EbYMOL, Mgasbols, 3MoLEH06 AMMbOHMLOU, b.
ML, B. x50ob, . Josdsdol s @. Jomsdsdol s Lbgsms 1sdg3b0gHm dMLsBMYd9d0
ddbobmmgdol dsDBMHOL s dMALsbmEmgool Jo03gEHobaol dgbobgd. IMs35¢0 LooLYOESEOM
Bs3m™do 990465 dmBLobO9d0L o6 3930baol glabgd Lbgsalibgs Mdsmegl Labifsgergdgedo,
6mdgwog 90dmzbowo ogm 3mdbsbuEmgdol LEgOHml bbgssbbgs 36MMdEgdol  33w9359.
000090 dbsBMGdS 0v) BodgEbogMm Lo s LogMMOMYdM s 3609369 mgzs60..

dmAbabmEmgdol dglsbgd, yz9wsbg LEOMymzowo 4sb3sMEGHI0s dMma33s B. JMEGHW M,
HI9w03 obLoBZMOZL MALsb MO, MMM dmddggdsl 56 geregdsl, HmIgeoa 9o m
dbsgl 9999d0s Fgl935BML JgMOL, HMIGE0E SOOI 5M5TGHJM0SEMM0S O 56 0393
65099l Bo3MmEOsL. dobo FoMdmgds 99godergds 0gmb, b 56O 0yml ©s35380609dwo BoDo3MG
36 MY GH09b. dmALobmqools  JoM3gBHobaol  mog0lgdMEMNdgd0  2odmAObsMgmdL
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dmdbobmE®gdol  bLBIOML  M930L90MJ0Jd0EL:  BMALIBYOIOOL 95T EIOOSTIOMDY,
396994Mmxgmdy, (335¢090500MBS O Fo R FJBOQOMVS.

0 39600m©do  dmaLabwmgdol bgdB™Oo LsaMAbMdWH Fob3005M©s s 5dd-0ls I33-
b 80%-b 9950099bL. IMABobMgdoL LRIOM 30093 MBOM 30MMIYds ABLMREOM §3mbMT0 3500
donwo0sbo mxBwwom 3OMmEMJ@ob 64%-U Jg5090L. ImALobmMgdol scgdo 360dzbgwmgbs
396b3930090056 9HB5690LssE. BBLObMYdOL 3md3560gd0 BoM3gEH0bal 04gbgdgb 0dolsmzol,
G0 IgMHBgme bLsFoBOY BB DY I3 FMbEOBME 530560 130l 3MBooMboMYds
[3G@9600/5aLEGMMbyo, 2015].

Us2956dc2 bodgagdo: 0mdbsba@mgdol 9563950630, Gs(3990680L Gofbo, 95639506306 LAGsBHI80s, 0mdbsbamadob
06996b5300065¢m0 B33 05, bHobsBHOYG0s, 5Q3Hs30S

21 -9 b5m396980 BMALIBYEOIOOL Fo639E0bY0 gbgds 0b3gLEHOE0OL dMMBYdSL (ROI) s
MOM0JOMMO0L  (ROR)  ©sd6MH9bgdsl, dmdbds®mgdgems  dgbomhmbadsl s oMo gdols
3oBOIL.  F9M393H0b60L (3350 gdso OHmo  dmdLsbwEmqdol  LgdBHmOTo  Imombmgl
dmIbds6gd9 ™, ofirgdol s®bgdOL, doBMIdOLS S IGO0l 939JEwIO 969X TIOEHL. SOLYGOMBOL
L5do oMo 39babE0s, G353 godmofizos IMALobMgdol sM39EH0bYOL MMl Fg3gws:
&9J6m Moo 8905300L IO 36083690 MdS, BdMIHTMGOMM S 3OIMGBILOMEO MOl
09330 @5 MOM0IOH 135300600l FBoJ@MM9gdol 3b0dzbqgwmdol 93306mqds IMIHBTMJdG ™S
29050943930 gdol  domgdsdo. gb  GH9bwgb30gdo  BMBLTIBEHMEO  godmfggzol  «Jabol
dmdLobM9gdoL oM39E0ba0L B3gE0swolEJOL, MM Fgodwdsmb doBbIL - LAHMGIR0Jd0, o3
590 05690L 06530 (33¢0gd9dL d0BBIYL F5MgdmTo.

dmALobmmgdol  JoM39BH0byol sdmEsbs  999do  Mbs ogml  3aogbEgdol bmdol
396013039059, @5 Mbs  omzseobfiobydgl  Fgdgal:  99930MEIL  FMALIHBYYOHGdOL
50M5H9dgLobgdMds, x0JloMEIL dMALIbEMm9doL 360d369EMds, YMOE®IdS godabgzomgl
dAbob™mgdoLogsb Boloemgd Ls33MsmM LsMPqdgwby, FMALIBLMGOOL  3MM3sg6OLsMZ0L
dmfizgmo Mbs 04bgl 3bMdOo 5@sd0sb9gd0, Mbs FmbEgl 3¢09gbEHgdol LMHYYMBOEO
06830606905 900359900 1gM30L0L s IMABobwEg 3gOLMbsol dglobgd [Jocmsdsdg y.,
Josdsdg 0., 2013:38].

dmALob®m9d0L Bo®IJddo LJIGOMEO FoM39EMEMYgd0 doBbgldo FoGdo@Egdolomaol,
L5FOOMS  YMMmOEWYdL  595b30egdbgb  AMALobMMgdol  LgdBHmE®To  asdmawgboe 10
36©9bg0svY:
39OLMbBsEoBE30s: sboero LgMzoLol Jo6139G MW MYGOO 5945¢0dgd9b F56139E0bY M LEMGJR0JOU,
(dgdoi3 byl Mymdgb 9058056900L BoMrmmeEmmdsl LyMzolol dofimgdsdo MMHMOgHDMIOL
R9dBHMOolL  Igbogdbgeo®. d3s,  B9dbmemaoqdol  dBsMIEO  godmygbgdslomsb  gMmo
500530566 RodBHMOL bs3wgd0 3609369cmds 960F9ds. 356039390930 byl Mfiymdgb 0b@Hgcmbyd)
AG®56Bog300L godmyggbgdsl, MMyMEOmOEsS Mbsob 8563060, Mbwsob 89dm(jdgds, Moz 98306090l
5Q0530560L  BIODIMWMBSL o 9IxMdgLYdL  FmBLobMgdol  Bofim@gdol  3MmEgLols
L3ObIMEHODOEOS.

Georgian Scientists/Jo®mg9eo 3936096930 &. 4 N 3, 2022 171



3mdb3smgdgmms  9mEmEobgdol  goagds:  dmdbIsMgdgms  J3g30L  33eg3oL  Iboto
3990g9gbgd0olsls, 356M39EMEMaq0L JgvdEr0sm go5356mb dmdbdsMgderols dmerm@obo s bsm™b
obgomo bgmz0Lgdol dgddbs, MHMAEgdoE 9oL gdgb IMIHTsMJdOL 50JdM VOMmYOLIENGOSL.
51939, 8mIbTMYOJ ™S IMbs3gdms d5Bol FbsEo gsdmygbgdolisl oligomo 0blEHMIgbEgdom,
OMAMO035 LIZMIVOEM BIMSMO, MOSWMBOL 35M50JO0 ©d 5.0. 856393 JMJOL TJMA0sM
00605390000 355565000 BMb FMmIbTsgdg s 4030l J3939 @S F9wdeosm d9Jdbsb obbmdMogz0

3993560900 J3030000 33930 Loggdzgeby.

boBMMds: 96 39BH0bA0 boBl Mb3gsdl 3MBoE0MboMmYdL, MMM MOYB0DsE0L, GMmIgwos
98393GMOS©  SHBMOE0gwgdL dMHIBEOL  I30MYOL, BMIMLBOMJIMos JIMEFOMOO  A9940E30L
foboogdol 99dabsby o 965 MbogowEmo 4ogyo30L F0obsogdsby. 33560930 0ygbgdgb
bsBol Bgdmom s bsbol 4399mom ¢gdbozol 3mddobsEosl. sxodloMEs, HMI MbsdgMmM3zgMds
9006550093905 dMHI6OMGBL S LEBMYSMIILMB MYHMOIOPMIOL BoLOSD B193¢sd5L.

LBo3s®BH03):  $H96wx630gd0  LodMAbAsMYd™  LoMmEol FJdEocMgdols s dmIbIsMYOOL
3MEboL 4oBOEOL3ZYD. sboewo 30896 sOBYOdO 2odmoyggbgds, MMM 0683M-015353egd0, Boms
dmIbds6gd9l F05HMmOML LHGsxzo s JmlsbgMbgdgero 0bgm®dszos s zmds ImaLobyMgdols
909(m@9d9ebg. 35M39EGHMEMagd0L MIGEHGLMDS 9YsEr0dgdL oM 39E0ba e 0blE®Mmdgb@Egdl,
OMAMO0(35 390L5030, VMM 0bBHIMSJBHOMo ©S F0dBoZIWo, Mog IMIBAsMYOYIWL
LodMoegdols  5dErg3l  FmobTsMML  FmALIbYMgds  FMGH0Z9®,  JMIBMOGHMIO© O

dmbgMbgdo.

063 gMbs30mbseoBs30s:  Bgbgbios  IMALIbBMMGdOL  Lgd@mEOTo  FmJdgEo  FEPMBSEIYOHO
dmAbabm®9gdol dM9bgdol MIoboMgdolzgh. gl oMM 0d0E™A bgds, HMI 0y6EWG
303560908 89mdeosm  0639LG0E0s  2obobm®mEogwmb  3gdbmermyogdol  dsb30maMgdsdo
dmIbds6g09ms 3OO 1YFOOMYIJOOL ELS3TIYMBOGISE. Fom F919d0sm Q5dM0Ygbmb
dmfobsgzg CRM obli@mmdgb@Hgdo, Hmdwgdos agbdatgdsm ds039@Hobaols s dsmo 869bwgdol
dmIb3s6939ww ™ 303MEsMm0BH3E0sT0.

0981039 3969b30s BoHB03MMO Lodmbeols 56 bbgs LyMzoLol gogHm0sbgdoLzgh doMomswo
LgM30LoL Fgmoz35HDgdom. gl LEBHMEIR0S B3gMgdMH03 B00WYds B0HB03ZMMO B33I03EJIGd9d0L
090993539008  doBbom. sB939, U BgWwl  MFYMBL  56585EJM0SIMHMdOL  BMBEsTgbEH MO
9sboli0smgde ol Bgdmddggdol 99d30Mmgdsl BsM 393 0ba o bgmzolgdol dmabTsM9d9wbBY.

M530mboMYds: FoM3YBHMMA900 300 MmdEHI6  FodLoToeMe  AIBIMEO™MD o™
3900399353905  9mALIbMgOOL  Bofmgdsdo, Moms  Q9MB3we3wbgb  0bzglBHoEool  Bsmswo
965D0sMH5d0L 459Mf3935L. 36 39EH0bg0L 250mf3935 bogds dsM39@0ba o bGModgaool (PIMS)
M q05%g B9dmgdggdol HoerdmBgbsby. 36 3930ba o 5316300 MROM 5b5¢0EH03MMO 2o
369500 BEAMEIHO0L F98853900L LoHobsswdgam.

300GHEMH0  g3dmEEOEgds:  35M39GMEMqd0, MMy Habo, 094gbgdgb  FHgdbmemyome
0bLEGHOMIIBEHIOL,  OMAMOO0ESS  Z0OGNOWMOHO  M9oMdy,  LgMzoLgdol  dofmmgdolisl b
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Lgm30L900L F99(33gWSE. 356 39GJMYO0 S1939 930569096 FWSBHTBMMTGIL, HMYMOOEGS 3ob-
3000900; MOIIOL, MmO A90D0IOMD 530560 FodMm(300¢ds, MM Fb530msMMb Bomds
LgO30L0L F900535Hgdol odsGr.

35BMoL  LogM(Eggdo:  Sbowds 30096  BYVMTs  [oMTsBgdom  Fgdm  3m33560700LmMz0L
3cdLsbM9dOL MBOM S MBROM JgE0 IMIBTMIOOL FM3M39ds. 5355950, g SGOL Qobsffoergdols
y39wsbHg 9ogmo sMbo, MMIgmLsg 09Yghgdgh LgM30LoL  3MM350YMYO0.  FoYIWOMOW,
LOLEGHWIOMYDO, BoOPMDBMWM3Z560 LgMZ30LYd0, 5300b5H9d0L CBMLEHMOS @S 5.0.

96535¢056BM30gd0sbo  3mb3MMg6Eos: 9639BMMWMYqd0 (3000WMdI6 A9dMBRBEBI6 Grmym®3
35GM50(300 BYM30L0L 3OHMZ50IMNJO0, Moms BB M3560 Foblbzs3989d0 Bmbgl dsbENOL
dmO0b. 3560393 JMJd0 5333009396 60Tsls s BMIMBOMYdIME 36 39EH0byME oML, Moo
05305600 LgM30L0 F0BEMOH030 d5BOOLMZOL FMEMYJIM 3539GO© 3ob5m53L6mb [10 Trend in the
Services Seqtor in 21 st Centiry, 2021].

439w H90mombodbmo  FHgbgbgos  50dmEgdl  F96M39GMEXMPqOl  dmghymb  5d
330 gdsL,  AMIBEObMb  Lo3mmsMo  LEMIBHIR0gd0olL  JmMAgds  dsDBMOL  LoFoMmgdqdby
©YMHEbMOOmM. 930S,  F9MIYEHMWMYJd0  39T0350  06EIMOILEIB0D (339 gdS©0
956 39¢0bgw0 256093l s IMIHTsM9d0lL 3930l 933w 00.

L59MMTMOOLM LYMHZ30LGOO 2ob0TIMEHJOS, MMM 090, Mboldogds s dosgrolbdg]s,
OmIgwog  bm®309gds  bbgosolbgs  d0dsmmengdom.  dmdLobyMgdol  do®39E0bgol
LAHOSBHIP0900  2obLb3s39dM0s  SYOEMOMHOZ0 o LEGHMITMOOLbM  dMIBabmEdOL
303560900L5m30L. LBogMmsdmMolm bgMH3z0Lgd0 bemM309wgds Bb3sILHIZS F0sMHNMEgdom,
L5OE POLIMZ9eoLi0BIdg0s F5BLBZ390MW0 3OO dsboliosmgdergdo (Clark et al.
1996). 549056 356M599005, MM LogHMsdMOOLM LYMH30LgdL 5300 Lbgs JobolinsmMgdEgdO, 30MY
dos AMALEBMGISL; Lodobom LgM30LNdMD FgsMYdom goblbgs39d9d0 sMOL ob, MHMI bgds
3MGHOms  G9x350905 Lbgoslbgs BmMTom, MOH®0gHmJdgads MEbm  3MwEHMEGILmLb
(Wong, 2009). 9m3Lsbw6m9d0l Log@msdm®mobie dsbo®o 890dwgds ogmb Hmwero, Goysb dbgwos
3 m©obgd0oL 30rMabmBoMYds. 33609390000 ILEHWIMEYDS, MMA IMALObMMGdIOL LogMmSTMOOLM
R0MIGOOL  LEHMLBHYY0900(Styles and Patterson, 2005) s dmABobwE9dolL  doM3gE0bymaro
9Mm©9gd0  0035wobLHobgdl  sbocw  Fglosdergdermdqdl  (Nijssen s 396 3g®zo, 2009).
L9OMSTMOOLM 3m6EgJuET0, F9MGIM BOoJGHMMGOO SOLYGO00 493w gbsL sbE9bgb Fo639E0by M
LA 905%9 s MNC 830¢Mmd00 30033560900 [o®Bogdsbg, MHMAEgdo3 3w9dsmdgb »Ebmm®
d5DMYdBY, 96Lb35390Mw 49M98mTo (Carpano et al 1994). s0IMLsgzgo 93MM30L 356 39¢0bAMEo
LEHOGHIR00L 39035¢0LF0bgd0m, §30s (2007) 95056 50TMBOZIm S LYZEJO 93MM30L
05BM900L FobolosMYOMGdO O 253M530bs MYBMT>BIMO obLbgs39ds.

dbgeros  Lobm 33a0930L BoGo®mgds  d5BEYOoLS s F96393H0bAoL  3MmImygboBszools
99Lobgd(Boddewyn, 1986). s30@md 3609369crmg5605 239U0Mm©IL 533H9300L bEFOMHMYdIOO o
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51939, 090l goblsDL3Ms, M) Ly O CMYME bS FmbEIL SI33S30s. Zhiyi and Massingham
(2007) 3565990096, O™, LyM3z0Lb0 MBS 0gml BEHIBPIOEGHODBIOMEo 3OHMEILOL EILSfyoldo,
590 0l MBOM 055305 s IMO33L 653egd IbIBIMKRIOL s T9dEAMITO 5EI3EHOMYDY,
OMEgboE  3M33s605 bgogh ol MB30MGJLMBLL.  FMmIBIsMGOJo  BmyxgH  IMOoPbM3ZL
3M6309@G M@ 3060MBGOL  5QI3EHOE00LIMNZOL S 0BFMOTo300L  AO(33WSL, 0dolsmzolL, MH™A
3mgMmL 3:6309G M@ d696IdL s FMABsbMHYdOL 30MHMBYOUL.

90350bmbo (Edvardsson, 1988) s bbggdo s3bsgd96, M3 dmALabm@Mgdol 3ma3sbogdls
bdoMo Jgdeosm 8906560BMbMb 53056m0 geomdsmo 3mbi398E0s bgwrbegdws©, s
5Q333H0M©b96, ULHmeMo ds639BH0baol  Lodmsegdoom. Hyder and Freigidou-Malama (2009)
39605790 Md9b, MHMI 35G0 FmALEHYOHOOL FoM39EH0BYOL  ABBMO 0GOS, 9MEOEGOY0S
053blO BEBIBEIMEHODBHF0LS WS 53330l TGOl LogHMsdmEOOolm ©EMbgby. s3GS300L
borxqgdols o  LoMqdwol  89sMgdol  dagewmds  3md356090L  gbdsMgds  FoBodgdol
d00(93580(LdoEo s GHoowgemo, 2007). Im3gE, LHYMMITMMOLM 3356090l 569 s Fos
39dBHMOGO0L B IBLGIOL sdMUogscro FgMEowos LHim®mo Fs6393H0bamwo LEMs®EHIR0s. gu
39JBHMOO0 253965l 9bgbab 005%g, M HMaMmE F9oddbgds LEHMIBHIR0S 9T FodBHMEM9OOL
393e9boom.

U3obIME0D(305/50053F 9300l Bo30mbmob 53538009000 50506l MIM™Mbo s bg.
(2003) 99(»3039096, ©®M3 LHYOMITMOOLM  FoM 39BN LEHMIBIH05d0  LEHIBPIOEHODIFOOL
50093393056 35300ML 56 2558605 d0gMO MYMGOMo Boxgwyd3zgwo. oaqlo s bbg. (2008)
dookbg39b, (OIuYs) 65d9body  Joo QO 24969 dod 2393w9bsl SB9bL
UGobIMEH0D(305/50053F 93008 botolbbg. 53 Ls30mbgdol  gomzswolifjobgdom, mgmeore
Bo®BMBg 099MHbMdom, 893493539005 356 39G0bgME0 LEHMGIY0S. BMYOIOHMO 33I0EIO0M,
UGObIMEH0D(305/5033F 0300  MBYBJLO©  2obool  BEMSRTIBFBOE0L,  sFoGM™I o MOl
3900005359900 LobiEgdmmo oM 53 Bs3eol sLHAEY39 s FNYO MORO FJOMHOMIO
bLRBIOMIGOOL  gom35olobgds. o Mbs obgzobowrmm  BsM3gBHoba o dodlob 33 YdO
(3600930, BoLo, 50w s Fob Foig3zs). FmALobmEgdol Jsm39@0bado gl (33Wwsgdo bobl
"bgsdgb goblibzs39dsL LyM30L9gd0L 06EYIMBIEFOMBOB30sLS S Logmbgedls meobs (Javalgi et al.
2003). Wong s Merrilees (2009) 5933039096, ™3 033905 36:010+9dGHob 86960 dmdlsbw®mgdols
9900bg93580 @ 4P bogds 7P. gl 356513690 MR®™ HmvEo d69bol oBs0bos s gds@gds
535390000 1gMH30L0L (33¢5©Yd0, 9.0. BODBOIMEO 3330390 YdJOL, 3OMEgLL WS 5sT0sbYdL
935™3056 Lg®z0LOL AoLsdysMgds@ (Zeithaml el al. 2006). 999cymddo 53 ,3OHMEMIEL” ghmos
»0003LobMMgdoL  3MB39BE0Y . B35 gMHM3bmo oMol  MBsMTsbsMo  0bzglBogoob,
369LG0g0Ls s 316379M96EHWMWo FodIDB039EXMBOL FoM35¢oL0bYd0M, 5T (33¢sIdOL LHimGo
3oMm™M35 30MTSL 5dg3l 296305M9d0L BodMsgdsls FMALIHLYMGOOL 0bMLEH®OsT0.

dmAbobmEmgdol  0bGHYMbs30Mmbs0BsEo0LIL ot BodBHMEYd0,  F6M35¢gMM3bmen
1306MIJOL 5dg396, MMM 359mi3939dL, sBg39 FgLodEgdEMdIYIL, Ms305bmo Fo3gEHobymwo

LAl 998 83900LsL.  bJoMs  oLsbgEgdMwo  GBodBHMEM0s  3MWEHVIOS, MHMIYOoE3
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063m®35305L 03935, 039 306 56056 SEYOEMIGO0Z30 IMIBTMJd GO0, HMYME 09393096 O B
dmobdo®9b, MM ImALobMgdsl 0MHBg396 @O Bro TM300YIOMEGdS 5J30 FMZGOHM3bLIew
1306390096, 589608y 933193500, GMmamEoiEss Chung (2010) Hyder and Fregidou-Malama
(2009); De Burca (2004) o> Samiee (1999) s bbg. 5005690 39 G0IMH0L O™l 356393 0by e
LgM30L90d0 LHYODSAMMOLM EMbYDY. 3mba0d s Merrilees (2009) goblszMNMYd0m Fgobfagens
39WGHMOOL  go3wgbs 3M9bOL 583BO300Dg @O 9MTMIBOBs, BIMT 53BO300L  3MM3gLdo
390 GHMOMo  gobbowgzs meMm 86083bgwm3zsb0s bgM3zolgdolmzol, 306y 3OHMIGIdO.
B5BOOL FobsLOsMYPdIWGdO, BSBOOL 0BFOLEHMIBHWGS, ©193wsds, 3900l bgerdolsfigmdmds,
3965fogdol  LEAHOWMJGHMOS @S BBEOOL DBmTs, BOJBHMOMPd0, OMIWId0E  PIBLIBPYIM396
3M6309@ Mo MEbmwEmo 35HDMOL 26300560930l E™bgli(mgmombom s wgmbogvy, 2003). gL
doboliosmgdegdo  a39bdoMgds  oPY30BHM®  LEBIMEH0DE0/53BHS300l  batolbo
95639¢0bg e LEAHMGJE0sdo. Hyder and Abraha (2008) 59330390L, ©HMI  sEOIMLOZEXgND
9360M370 d5DMJd0, d0vbgs350 0dols, MHMI gobo0sb 3603369 ™36 BHOIBLGEMOTs305L,
o3 M 30MIGOL 98mf39390L MJdb0sb 3MEoGH03MM0, LME0SWMEO, NGOV ©S
930bm3039Mm0 d0BgHgdol 2sdm. 0owbhobzs0s (2008) dooBbygL, ®MI 30md3sbogdo bIoMo
0999966939005, O™ Bb3ooLbZS 9399496590 IMIHAsM9dEgdL goblibgzs39do (393900 99300
G0 3M6O9JGH0MY055 LdFOMM 3MMYJEHId0Ls s doBBIL LoliEgdgdol Tgloddbgurs bbgssalibgs

9399956500.

30035600 1EObMEHOD305/5053E9300L 300093 9Omo 36083690 m3zs60 (obsdmEmdgos
3063996096305, 3063996096GHbsM05BMds 50l dogns, MEbmHo BoMToL b0 2obszomsdmml s
3990ML  Logmbgero s FmALobEOAdS 356020 bsMolbom ©s 3mb3MMIbEHMI Bobo. FoMs
3900905 0g4mb 3mb63M96EMBIM0560 F0S DD, Foa®sd gl 5300 56 GO Fgobs@hmbmUs
3M63996096@196560056mds LogHMsdMGHoLM bLBIOHMT0, MOAD SOLYIMIL OMYMO 3, Lodobom, 1939,
L5QIMIM BOJBHMMGO0, HMIWIOOG 293 965L 9bgb9b B0MTGdOL 3m3MMg6EWBIM0BMdSDY. g,
05BM70%bg 59BH0IOMBI6 LHGMMSTMMOLM M3ES300L 8Jmbg oMAgdo.

36OMOMJBHoLAD  goblibgeggdom,  1gM3oLol  FgmogsHgds  9G5FdEBHIM0SIMHO
39090ma9bmwos (Zeithaml et al. 2006) s sdo@GHmd, Gmamez Hobo, Fomdmoaqbl 3035600l
3M63M9bGH Mo M306MsGHIumMdOL  LOFdMEWML.  350)MT> S BOHYROY)-Tosdsd  (2009)
ddbobmmgdol 0b@gMbogombowoBsgools dgbfagerolisl s0dmsBobgl, GM™I mEbmm®o 1oy,
MMI9gwo3 3OWMdEs 899bsMRMbadobs oo F9m35H90900L doMOMsEO  FobILOIMYdIWGdO,
bsb0sMYds Imgbormdoom bbzs LEgHmgddo sI3Es300LM30L. olobo s3bogdbab, GMd mvw
9969x%96g00 3960 035396  IMALOIbIMGOOL  3Mb39BEo0L  doGoMmiE  3MA3MbYbEHIdL, sd0b

394039000 3oM0035 Fglodgdg0s, MHMA 9R39JGIMS© 396 dmbgMbol.

50960306 35M3930ba0L  bmE0s30sd (AMA) 1960-056 {iergddo, 06MHgbo goblsBrgds,
MmO 3 ,LIbgWoO, GHgMHobo, 60dsbo, LoTdME™ 6 OBs0bO, 56 Fomo 3MIBOBSEOS, MMIgEo3
3980BbMwo0s Lodmberoli 0©YbEH0R0E0MgdOLMZ0L 96 gMmo 2sdyo3gmol b 2sdgo3gems
X280l dmdLsbmEgds s 500 OGBIMHI6E0MGds 3063960 96FJd0LoYsD (Heding et al. 2009).
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93319350900 9MHMydMLo s bg. (2010); Wong and Merrilees(2009); dgc00bs s ogo (1998);
OG0 (1995) 50bodbsggb  dMog5gmM3bmo 3oMTgdolL LygBmsdmMobm o6 39EG0baMwo
LAHOSBIH00L 09999853930l dMIBObYOL MMl Fglobgd. gMEO™adMLol s Ubbg. (2010)
33093000  ©OE0bs,  GMI  Lologmbeom  d6gbo  wMRG™ 9o 5Q33¢0MYdS
L396IOEHODYOM d5BOGODY, beaewm Wong and Merrilees (2009) - ol dobg3000 dmaLobrgdols
06960 MBOM 9GO 53BHOMS, MBOM )39m9Ls© IMYHYID sboen BogHDsTMBmOLM dBIMUL,

36 G B 0893690 BoMHTJIM6 Fgscmgdoom.

86038369cm3960  3Mm3gLos BoLYOOL  5I3GHOE0S. FoM39E0by o dodlol gMo-gHmo
333mb96&05 Bobio. Folio 39380609305 boGoLlbLMD, IBILsMRJOMb, Fgdmlogzwrgdmsb,
06835300606, 3063290 96305LmSE s b3y sB3969gdgd™Mb. 3OrM©IEOL s FmBLobmE@gdOL
Log3oLM LEAMIBHIY0YI0 2oblHZ939390s LogMHMsTMMOLM dSBEMGdOLsMZ0L(Lages et al. 2008). ggslio
06905, 5A0WMdMH030 IMLabErgMdOL F9dmbogzerosh 459mdobs®g, GMI S0 MdMHO]
dmdbdsMgdgels  999dmlb  dmdLobwEmgdol  g4ogs. mgmEmbond ©s @gmbownd (2003)
500m3BobL, BIMI BoLMD 353800 gegdxb3Hgoo, 3MMEvJEHMb FgsMgdom, 893MoE
WROHM 5©3GH0MJOY0 0gem Imdbobwymgdol Ggdmbggzsdo. 30093 9OH0 3m33MmbgbE0s 3O MIM30,
OMIgwog  9moEogl  M93ensdsl,  9osL,  49903900L  bgendgigmdsl,  LobmsMgdILmD
WOMOJOMNMOSL, B GIGOL,  FgOLMBIWMH  A9go3gdL. s 00  LOgHMITMEOOLM
9563930bgmwo BEGHMsGHH00L bofowos. 5©s3EsE00l MM 3608369wMm35605 2obsffoergdols
5Mbgd0 0H03MMH0  obsfogdol mzswlisHMobom, Tgbyozol B393700, LoOLEMOdMEOM

06g3MLGHOMIBH O o 5353 gdol MM, MIMPMBOMLOL s Wwgmbol dobgzom,
5Q30MOM030 S LHGOMITMOOLM BsDBMYJOOL FoM3gEH0bY0 2obLb35390w90s 53 Fgdmnbggzsdogs.

dmdLobM9gdoL oM 39BH0byol doduol ssBgdom Lsdo 3md3mbabEo goblbgagqdrmeos,
090l BmbbY, 09 M58Y65 FEMBSEMOOS 3nT39B0s. Fo6 393 0byMwo Boduo (Ryans et al 2003),
530H03MM0 33303909Igds, 608bogl Ao69dml, GMIgedoi dmdLoby@gds dofimgdrIeros s
LoOE BOMTS S 3€096EHO MOMPOYMNMOI6 s 6gdoldogMo bgwdgbsbgdo 3md3mbgbdo, bgwls
MHgmdL  LgMzoLbol TgueOwegdsls (Zeithaml et al.,2006). Hyder o Fregidou-Malama (2009)
59%)303900696, ®M3 30Bo3MMO 8(3H30390Igds, FMALIBMYGOOL FJ00535HgdOlL S 2590E3900L
OML,  gobbszmmGmgdom 360036900 Mm39605,  9GSTsBHgMosmo s 3939 gbmero
dsboliosmgdegdols godm.

956393 0bg o dogbo - 3MHMmEglo 9ol LgMzobmsb 35300093 3093 OO
33W9@O.  5M535BHIM05MOHMIOL s BLEMIIBH MOl asdm, LgMzoLgdol dgoz9ewgol
M™B9360500 Bsbmb 3Gm39L0, 0349, FMALEbYIMGdS BMYME ML sRgRTdowo, 89999853900

5033306900 LsdMmemm d0{jngdsd@y.

dogdlbol LEdMEMM (33¢PsEO SMOL bogrbo, GMmdgeog Zeithaml el al-ob (2006) dobgzom,
3olbIMBL  g39es  5@0sbL, 3063 IMbsfforgmdls dmaLIBMHOOL Bofmgdsdo ©s S80m

3930965l sbgbls 340390l 50gdsBy.
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©sl3336s: AREom dsBoMo L Fowowo 3mb3MEMbEo0m godmoMbggzs, sdol Jovbgozsc,
LgO30LE0o 3003560900 SHgOHBYBID Pogz30L0 3OIMPYJ300L 2ogo3oL B BBEMYODY. OLobo STl
bgMbadgb  ¥3Mbol  3bMdIEMdOL  gobMom, LfimMo  356393H0byMmo  LEHMIEIFooL
LMo gdom.  SPLYBOTBSZ305, OMT  3m335609gd0  MAOHM  FoMGH035©  MOIE93WYO05D  Fod
394 BHMOYOL, o3 OHDME0s, 96s, M0MJdol F9mdgdgE0s Mg BoJBHMMGIOL FoMM3d.
0939, 9YBOWYIIW0s, MM 3md396053 goom3z5eolHobml BEHMsGHIY05d0 U BoJBHMMYOO ©
999 9d30boa35M5 FoMmMML 0lobo. MoE MBOM AWMBIWIOH0s 3MT3sb0s, Jom WBGM IgEHo
BGObIOGHODOE30s ML BoFoMm. 5033305 8580b MOl bgwlogdgwo, mvy ol gsbobowgds,
OMAMO3, boOxgd0L sTHBMA30.

653 9996905, BodoMmMZgEMl, LodsGrmzgewmdo dmerm 39MHom@do 3bmdowo 36M9bwgdol
3096 25900 3MMEYJ300L IMEMMds 0DBMHEYOs. dALIHNMMIOOL LgBHMOOL (3539 IO
LBIOMYOOL 25630056905 90dBBY35, M35, MOL 3BIMIGTGdO0, BTGB FOMIdS Lomabowm
39535b905 s LYY ITMOOLM bEIBIMEJOOL gomzoolobgds.
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Modern tendencies and development strategies of service marketing in international

markets

Annotation: The article is about tendencies of the development of marketing and international
strategies. Recently, the market share of services has been built up and that is why the role of
importance of service marketing increasing. The service sector is still developing in the world economy
and accounts for more than half of the total world production. The service industries differ from each
other significantly. Service marketing strategies are distinct for local and international service
companies. Service companies use marketing to position themselves strongly in a selected target
market. The changing role of marketing in the service sector requires efficient management of
customers, supply channels, markets, and profits. Three main trends have led to a change in the role of
service marketing: The increasing importance of technological meditation, the changing role of the
consumer and the professional, and the decreasing importance of the relational factor in consumer
decision-making. These tendencies create a fundamental challenge for service marketing specialists to
develop business strategies that incorporate dynamic changes in the business environment.
Furthermore, main tendencies marketers working in service firms need to focus on 10 tendencies
identified in the service sector for business success: personalization, understanding customer
expectations, rehabilitee, simplicity, internationalization, packaging, rationing, vitality, and market

spaces, and multidimensional competition.

All of the above tendencies force marketers to adjust their strategies based on market needs and
customers. Research shows that international service firms’ strategies and service marketing models

provide new opportunities.
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In an international context, environmental factors have a significant impact on marketing strategy and
the success of subsidiaries. It is important to understand the adoption needs and also to determine
where and how to adopt. It has been proven that the service should be standardized at the beginning
of the process because it can be done with lower costs and later adapted when the company sees its
advantage. Consumers sometimes require specific conditions for adaption and information exchange to

adapt to specific brands and terms of service.

To implement good service marketing a balance between standardization and adaption at the
international level is necessarily trying to balance the costs and benefits of adaptation assists companies
succeed. The starting point for balancing external and internal factors of international companies is a
correct marketing strategy. Marketing mix variables (product, price, place, and promotion) are
considered in service marketing, these variables highlight the difference between the
internationalization of services and goods. Product brand changes in case of service and 4P become 7P.
The latter is a more complex brand design and adds additional service variables: physical evidence,
process, and people. Proper management of these variables allows a firm to thrive in the service

industry.

External factors in the internationalization of services provide multifunctional firms with both
challenges and opportunities in developing their marketing strategies. A frequently cited factor is
culture, which provides information on who local consumers are, how they consume, how they select
services, and how they interact with multinational firms. Market characteristics are also important for
services in the adaptation process: market infrastructure, advertising, media availability, distribution
structure, and market size. These features assist us to decide on standardization of adaption in

marketing strategy.

Another essential precursor to company standardization is competition and price adaptation, as well as
promotion, which includes advertising media, sales promotion, public relations, discounts, and

personal selling.

Today’s world market is characterized by high competition, despite this, service companies manage to
sell their products in new markets, they manage to do this by increasing brand awareness, by
developing the right marketing strategy. Recently, the volume of products sold by well-known brands

in Georgia has been increasing.

Keywords. service marketing, marketing mix, marketing strategy, service internationalization,

standardization, adaptation.
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